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Where beauly borns

[Nnzaitnep Khurshida Sultanova, Mogenb Ganya Usman, Qotorpad Isfandiyor Valiev
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World Textile Marketing Agency

lepes Bamu MepBblit HOMep KaTanora Tek-
cTunbHoi npoaykumy TexArea. [laxe He npounTas
HW OOHOW CTATbW 13 HETO, Bbl MOXeTe 3aMeTUTb,
4TO [JaHHbIit KaTanor oTINYaeTCs 0T BCEX APYriX.

TexArea sBnseTcs  Cneumanu3npoBaHHbIM
W3LaHWeM, MOCKOMbKY NOCBALLEHO OTAENbHON
0Tpac/u - nerxkoi npombliinenHocTn. OHo BKNtO-
yaeT B ceBs MapKeTWHroBbliA 0630p MMUPOBOrO
PbIHKA X/0MKa, TEKCTUNbHOM, LUENKOBOW, Koxe-
BEHHOW MPOZYKLLAW, NOTUCTUKM, @ Takke CTaTbu,
NOCBSILLEHHbIE MOAHOI UHAYCTPUN.

B cBoem nepsom Bbinycke komanga WTMA
nybnnKyeT aHaNUTUYECKIe MaTEpHanbl, NOCBSILLEH-
Hble MPOW3BOLACTBY, IKCMOPTY W UMMOPTY X/OMKa,
XN0NYaTobyMaKHON NpsikM, TKAHeH, roToBbIX M3fe-
nnit. Mbl MOHUTOPIM CTATUCTUKY MUPOBOTO PbIHKA
UYYNOYHO-HOCOUHbBIX W3LENNK, HWKHero benbs. B
KaTanore Bbl HalleTe MHOrO MHTEPECHbIX GaKToB 0
LLIeNIKOBOA NPOMBILLAEHHOCTH.

Kpome TOro, mbl nybnaukyem WHTEPBbIO C
OLHMM U3 BedylUMX [u3aiiHepoB Ofexabl U
W3BECTHOW GOTOMOLENbIO.

MbI Hameemcs, UTO HaLLM CTaTbl 11 UCCNENOBA-
HIS BY[yT MHTEPECHbI PYKOBOAMTENSAM TEKCTUMbHBIX
dabpuk, cneumanictam Aerkoii NpoMbILLAEHHOCTH,
MapkeTonoram B 06nacTin TekcTuns u- GaLH-613-
Heca, A13aiiHepam OfeXbl, CTYeHTaM TEKCTUMbHbIX
WNHCTUTYTOB, @ TaK)xe 0BbIYHOMY YMTaTENHO.

Momumo npoekTa TexArea, WTMA 3anumaetcs
Co30aH1eM W NpofBukeHnem Beb-caiiTos, GpeH-
furrom, SMM, nHamBmayanbHbIM Noabopom mex-
[lyHapOaHbIX BbICTaBOK, N3yUYeHWEM 3apybexHbIX
PbIHKOB 0 CTPaHam ¥ 3KCMOPTOM NPOAYKLMA.

TexArea u3naercs He Tonbko B BymaxHom
dopmarte, HO 1 B 31EKTPOHHOM.

Bbl moxxeTe ckauaTh ero Ha caite wtma.uz.

WTMA welcomes you to our first edi-
tion of TexArea textile catalog. Even with-
out reading a single article published in it,
you can notice that this directory is differ-
ent from all others.

TexArea is specialized and dedicated to
light industry. This catalog includes a mar-
keting review of the global market of cotton,
textile, silk, leather, logistics, as well as an-
alytical articles about the fashion industry.

In the first edition, the WTMA team
publishes analytical materials on the pro-
duction, export and import of cotton, cot-
ton yarn, fabrics, and finished products. We
monitor the statistics of the world market
of hosiery and underwear. In the catalog
you will find many interesting facts about
the silk industry.

Our articles and research are intended
for a wide range of readers, including tex-
tile factory managers, light industry special-
ists, textile and fashion business marketers,
clothing designers, students of textile facul-
ties, as well as the general reader.

In addition to the TexArea project, the
agency specializes in digital marketing and
web development, branding, SMM, custom-
ized selection of international exhibitions,
international market research, and export
of products.

TexArea is published not only in paper
format, but also in electronic one.

You can download it at wtma.uz.

© © ¢ 00 0000000000000 000000000000000000000000000000000 o

OcHosarenu/Founders
Shamsiddin Yokubov
Kamron Dalimov
Daniel Ramzi
Meremxep no pekname [epesonunk/ Vcnonkutens npoekta/ [To Bonpocam peknamo!
1 pacnpocTpaHermio/ Translator Project Executor 1 COTPYAHNYECTBA
Advertising and Azizakhon Rahmatjon Yunusov obpavaiirech:

Distribution Manager Ortikkhujaeva Lnzaiinep/Designer +998 90 9256235
Mirjalol Norkulov Penaxrop/Editor Mukhammadali +998 90 3269329
Abzal Sobitov Tamara Yakubova Akhmadkhodjaev +998 977628118
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AreHTCTBO, ABNSASCH INAEPOM B Cpepe Nerkoi NPOMbILLIEHHOCTH,

3aHUMAETCs NPOABMKEHEM NPeANPUATHIA N0 NPOU3BOACTBY
TeKCTUJIbHOW U LUBEHHO-TPUKOTAXKHOI NPOAYKLUU 32 pybexom.

World Textile Marketing Agency, which is a leader in the field of light industry
specializes in promotion of textile and RMG products abroad.
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IKCNOPT U UMNOPT

World Cotton Production

EXPORT AND IMPORT

~

One Year of Daily A Index
and NY Nearby Prices

=
b h,
% ueHToB / cents
100



Source: USDA

2016/17 | 201718 | 2018/19 | 2019/20 zonﬁggm z%(')‘/en Muposoe
India 59 63 56 66 62 62 NpoN3BOACTBO
China 50 60 60 59 58 58
United States 37 46 40 43 42 42 XJionkKa
Brazil 15 20 28 29 26 26 World Cotton
Pakistan 17 18 17 13 14 14 i
Turkey 07 09 08 08 08 07 Production
Uzbekistan 08 08 0.7 0.8 0.7 07
Australia 09 10 05 01 04 04 » ,
Greece 02 03 03 04 04 04 b
Benin 02 02 03 03 03 03
Mali 03 03 03 03 03 03
Mexico 02 03 04 03 03 03
Turkmenistan 03 03 02 02 02 02
Rest of World 19 21 22 25 23 24
African Franc Zone 11 11 11 13 12 12
EU-27 03 03 04 04 04 04
World 232 20 2538 268 259 259
2006/17 | 201718 | 2018/19 | 2019/20 zon}‘ggm Zl}ﬁ%ﬂ Mupogoii akcnopT
United States 35 32 33 35 35 35 XJ10MKa
Brazil 09 13 19 20 20 20
India 1 08 07 10 10 10 World Cotton
Greece 02 03 03 03 03 03 Exports
Benin 02 03 03 03 03 03
Mali 03 03 03 03 03 03 » .
Australia 09 08 03 02 02 02 LU AT
Cote d'lvoire 01 02 02 02 02 02
Burkina 03 0.2 02 0.2 02 0.2
Cameroon 01 01 01 01 01 01
Sudan 01 01 01 01 01 01
Argentina 00 01 01 01 01 01
Malaysia 00 01 01 01 01 01
Rest of World 12 12 1 10 10 10
African Franc Zone 11 11 10 11 1 11
EU-27 03 04 04 04 04 04
World 83 91 90 87 93 93

» bawkaiLumii nionbcknii GoroyepcHblin KOHTPakT Ha NY

BUp)Ke He3HAUMTENBHO BbIPOC - € 58 10 60 LeHTOB/DYHT.
- Hpexc «A» nogHsincs ¢ 65 fo 68 ueHToB/dyHT.
- Iunekc xnonka 8 Kutae (CC 3128B) B mexyHaposHOM
BbIPYEHNM YBEANUMACS C 73 10 /8 LEHTOB/DYHT.

- Llenbr Ha xnonok B MHaum (kauectso «LlaHkap-6»)

0CTaNNCh Ha ypoBHe 59 LEHTOB/(YHT.
- [aKMCTaHCKMe LieHbl B MEXAYHaPOLHOM BbIPAXEHH
CHU3MANCH € 65 Ao blueHTa/yHT.
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- The nearby July NY
futures contract increased
slightly, from 58 to 60
cents/Ib.

MupoBoit umnopT xnonka

World Cotton Imports

million metric tons

The A Index climbed from 2016/17 | 201718 | 2018/19 | 2019/20 zonﬁg‘/,n zrilz]%n

65 to 68 cents/Ib. China 1 12 21 16 21 20

- In international terms, the Bangladesh 15 17 16 14 15 15

China Cotton Index (CC Vietnam 12 15 15 14 15 15

Index 3128B) increased from Pakistan 05 07 06 07 10 10

73 to 78 cents/lb. Turkey . 08 09 08 09 08 09

. Indian cotton prices Indonesia 0.7 038 0.7 06 0.7 07
India 06 04 04 05 02 02

(Shankar-6 quality) were Thailand 03 03 02 02 02 02

flat near 59 cents/Ib. Mexico 02 02 02 01 02 02

« Pakistani prices decreased Malaysia 01 02 02 03 02 02

in international terms, from Egypt 01 01 01 01 01 01

65 to 61 cents/Ib. South Korea 02 02 02 01 01 01
Taiwan 01 01 01 01 01 01
Rest of World 0.7 07 07 06 0.6 0.6
African Franc Zone 0.0 0.0 0.0 0.0 0.0 0.0 é
EU-27 02 02 01 01 01 01 S
World Total 82 90 92 86 93 93 =

Hbto-Mopkckme dbiouepcbl, uAeKCbI «Ax» 1 «(C»
NY Futures, A Index, & CC Index

L - 0 A
85

Ny —

CC Index (cents/Lb) {
A Index
45 — ;s
BT T IR ) D N N s ¢ s &
— S R Al AR I Y NS e
NY Nearby N W R > v L o & $



np0M3BOACTBO LIMPOKOro aCCOPTUMEHTA XNIONKOOUUCTUTENBHOIO
OGOPYAOBaHVIFI Y TEXHUKM, a TAKKe 3anacHbIX YacTem K HUM:

- [DKWHbI ¥ MHTEDBI;

- OuncTuTenu xmonka T KpYMHOrO M MEMKOro Copa;

- BonokHooumcTuTENM;

- MaLLMHbI 1 MeXaHV3Mbl ANt 3aroTOBKY U CKNaaVpOBaHMS
XOnKa-CIpLa;

- MaLumHb! ans 06paboTky XMOMKOBbIX CEMSH;

- [lenuHTepI, KanuOPOBLLVIKM, CEMS-04MCTUTENN,
TPaHCNOPTHbIE YCTPOICTBA ¥ CPEACTBA MEXaHV3aLM,;
- [TabopatopHoe 06opy0BaHIe Ans OnpepeneHs
Ka4eCTBEHHbIX NOKa3aTeneit Xnonka-ChipLia.

IKOMI'IHEKCHOE PELLEHUE
Nno nepB1YHOKU 06pPabOTKe XnonKa

[xvH nunbHbiv 80IM-90
Gin saw 8[1M-90

NunTep nunbHbIH 511N
Linter saw 511N

&

apd

Production of a wide range of cotton ginning equipment,
as well as spare parts for them

- Gins and linters;

- Cotton cleaners for large and small litters;

- Fiber cleaners;

- Machines and mechanisms for harvesting and storing
raw cotton;

- Cotton seed processing machines;

- Cotton lint cleaners, calibrators, seed cleaners,
transportation equipment and mechanization;

- Laboratory equipment for determining the quality
indicators of raw cotton.

Complete cotton pretreatment
solutions

KoHBenep NeHTOYHbIN
nepegBUXHON
KInn-650
Mobile belt
conveyor KJ1M-650

BeHTunatopsbl
LieHTPOOEXbIe U LIUKNOHBI
Centrifugal fans
and cyclone blowers

000 «<PAHTAMASH>

100213, Y36ekucraH, r.TalWKeHT, bektemupckui p-H, yn. Yupuuk oyiu, a. 13 «A»
Ten: (90) 176-18-91/ (98) 307-75-88/ (71) 295-00-01/ (71) 295-22-22

E-mail: uz.pahtamash @mail.ru
www.paxtamash.gl.uz
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npou3soAcTBa

3 xnonqaroﬁymamuoﬁ '
NPSKMN U TKaHei
Statistics of cottonyarn
and fabrics productio

Indonesia :
NHpoHe3wns :

Egypt:

Japan:
AnoHns :

[omumo BblLLENEpPeynciieHHblX CTPaH, I:
ranus, [peuus, Y36exucran, Oparuus, baHrnag
TaH ” leaH TaKxe ABNATCA U3BECTHbIMK NP
XN0NYATOBYMaXKHOM NPSKIA.

Apart from the above countries, Ger
Greece, Uzbekistan, France, Bangladesh, T
Iran are also notable producers of cotton yz
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Benywue npoussoautenu

Xn0n4YaTo6ymMaXKHOI TKaH! B MUpe:
Leading producers of cotton fabrics in
the world:

NMpoussoacteo  : [pouent muposoro

CrpaHbi (100 mH. ke.m) . Mpou3BoACTBa
Countries§ Production Percentage of world
oo esenssen e, A OO million sqmetres) ¢ P.’.".‘.’g.u.c.ﬁ‘?.". .......
Gl 2056 257
............ KT8l
lielz 1250 142
........... M
NINE! 865 98
RO
USA
............. wa e
B 177 20
.......... oMM e e e
Germany 90 10
o dEmaHg e
Hong Kong 8 09
.......... OHKOHE e e e
Egypt: 61 § 07
........... BT e s
France 81 09
OpaHuns

Romania :
PymbIHNS :

KpOMe BblLLUENepeyncieHHblX CTpaH, Npou3BOAUTENAMN
XN10N4aToByMaHOi TKaky B Mupe sensioTcs: bpasuang, licna-
Hus, Makuctan, Typums, Y36ekuctan, bonnsins, BoetHam, Pecry-
6nnka Kopes, Yexus, lMoptyranus, benbrus, Monbwa u AP

The other producers of cotton cloth in [the world are
Brazil, Spain, Pakistan, Turkey, Uzbekistan, Bolivia, Viet-
nam, Korea Republic, Czech Republic, Portugal, Belgium,
Poland and South Africa.
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F UTWURE

N 000 «BAKAN TEX» Ha4yano csoto AeATeNbHOCTb B AHBape
2018 roga B AlwuHabapckom paiioHe ropoga TalKeHTa.
CrpoutenbcTso npeanpuaTnA Benochb B TeyeHne 2016-2017 rr.
O6wan cToMMoCTb MHBECTULMUI cocTaBaseT 52.0 MUAIMOHA
Aonnapos — cobcteeHHble cpeactBa (000 «FT TEXTILE GROUP»
1 000 «Absolute business trade»).

“BAKAN TEX” FE LLC began its activities in January 2018 in the

Yashnabad district of Tashkent. The construction of the enterprise —
was carried out during 2016—2017. The total investment value 1
is $ 52.0 million - own funds (LLC FT TEXTILE GROUP and

LLC Absolute Business Trade). ! V‘

d
il

OCHOBHOI4 BUA NpoAayKuun — 100% rpebeHHan

KOMMNaKTHaA U KapAHaA KOMNaKTHasA

npaxa.

The main product type is 100% combed compact
and carded compact yarn.

Ha npeanpuATUM, OCHALLEHHOM TEXHONOrMAMM TaKUX
HemeLKUX KomnaHuii, Kak Trutzschler, Zinser, Saurer,
Neuenhauser, Nnpon3BoAUTCA BbICOKOKaUeCTBEHHAA
X/IONKOBasA NpsaXa.

The company, equipped with technologies from German
companies such as Trutzschler, Zinser, Saurer, Neuenhauser,
produces high-quality cotton yarn.

Y A R N




@ +998 93 501-11-53
www.bakantex.uz

B HacToAwWee Bpema 34eCb TPYAATCA CBbllle

abouunx

eHLWuUHbI

e 0%

npounssoaCcTtBeéHHaAa MOLWHOCTb

14 500 TOHH

The products of the company with ISO-9001 quality
management are in great demand in the world market.

Currently, they are exported to the CIS countries, China and Turkey.

At the end of 2018, products worth $ 9.5 million were
exported. But already in 2019, exports grew to $ 19 million,
and the domestic market provided yarn worth

145 billion soums.

@ info@bakantex.com

@ Tashkent, Uzbekistan,

Yashnabad district,
intersection of Elbek
and Tarakkiyot 2-way

At present, over 500

employees work here,
60 % of them are

women. The annual

production capacity of

the enterprise is

14,500 tons.

MpoAayKuua npeanpuATUA, 061aaatowWwero MeHeAKMEeHTOM
KauectBa «MCO-9001», nonb3yerca 601bLIMM CNPOCOM Ha
MMPOBOM pbiHKe. B HacTosiLee Bpems OHa 3KCNoOpTUpYyeTcA
B cTpaHbl CHI, Kutait n Typuuio. Mo utoram 2018 roaa
3KCMOPTUPOBAHO NPOAYKLMMU HA 9,5 MUNNMOHOB A0/1/1aPOB.
Ho y:ke B 2019 roay 3KcnopT BbIPOC A0 19 MMANMOHOB
[ONNAPOB, a BHYTPEHHUA PbIHOK o6ecneunnu npsaxei Ha
cymmy 145 mnpa cymos.
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SOUTH DEVELOPMENT HOLDING - 370 KpynHblii XONAWHT, KOTOPLIA SIBASIETCS OQHUM W3 NUAEPOB
TEKCTUNBbHOW NPOMBILLNIEHHOCTH Y30ekncTaHa. Haxoantes B 10XHOM peroHe — B CypxaHgapbyHCKon obrnactu, roe
BbIpaLLBaETCS BbICOKOKA4eCTBEHHbIN XNonoK. SDH BkovaeT B cebsi YeTbIpe KpynHbIe KOMMaHWW, KOTOPbIE B CBOHO
oyepeab 3HameHuTbl cBoummM HaszBaHusMm SURXON TEKS, NORTEX STYLE, AMUDAR TEXTILE u SHEROBOD
TEXTILE INVEST. 371 koMnaHum npon3soaaT B wWnpokoM accopTumenTe 100% xnonyatobyMaxHyto npsiky 1 cypoBoe
TKaHOE NOMOTHO Pa3HbIX BUAOB.

e KapaHaa u rpebeHHasa konbuenpagaunbHas
cypoBas npsxka HomepoB oT Ne30/1 no Ned0/1
TKaukaa um TpukoTaxHasa. CyTOYHbIW 00beM
NPOU3BOACTBA COCTABNAET 75 TOHH.

o [lHeBMONpsAAWNbHAA TKaLKas M TPUKOTaXHas
npsxa HomepoB oT Ne10/1 no Ne40/1. CyTouHbINn
06beM NpoM3BOACTBA COCTABNAET 25 TOHH.

e ExepHeBHO npoussoautca go 15000 n/m
CypOBOro TKaHOro MnonoTHa (caTWH, MUTKanb,
6a3b), ao 5 400 000 n/m TKaHu B rogp,
C UCNONb30BaHWEM CaMbiX COBpPEMEHHbIX

TKaLKWX CTaHKOB BeAyWUX MUPOBLIX (pupM
(PICANOL, Benbrusi). Fully Automatic Rotor Spinning Machine R 66

Most modern spinning technology

B npon3BogcTBe MPUMEHSIETCS COBPEMEHHOE TEXHOMOrM4yeckoe 0b6opyaoBaHME OT BEAYLUMX MMPOBBIX
komnaHui, Takux kak — RIETER (R66, G32), MURATA, TEMSAN, USTER TECHNOLOGIES, PICANOL,
TRUTZSCHLER, SCHLAFHORST, ELECTRO-JET. O6opyaoBaHue 3TUX KOMMaHWiA rapaHTUpyeT BbICOKOE Ka4YecTBO
NPOM3BOAMMON NPOAYKLMM, COOTBETCTBYHOLLEE CaMbIM BbICOKAM MUPOBBIM CTaH4apTaM.

SOUTH m N
DEVELOPMENT & Lo - A

‘ HOLDING SHEROBOD  NORTEX STYLE  SURXONTEKS AMUDAR TEXTILE

Pecny6nuka Y36ekucta, r. TawkeHt, yn. Hykycckas, 86/3
Ten.: 998 (71) 215-72-18, +998 99 486 10 00 chakc: +998 71 21572 18
E-mail: info@sdh.uz sales@mail.ru
www.sdh.uz
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000 «BAYZELTEKS» 6b110 OCHOBaHO

B OKTs16pe 2019 roaa, AB/sA€TCA OAHUM
U3 COBpEMEHHbIX NpeANpPUITHI
TEeKCTUJIbHOM OTPAaC/IM Y30eKHUCTAaHA U
cnenyaJIu3vupyeTcs Ha NPOU3BOACTBE
TPUKOTA>KHOM KpalIeHO! NPSKH.

BAYZELTEKS LLC was founded in October
2019. It is one of the modern enterprises
in the textile industry of Uzbekistan and
specialized in dyeing of knitted

yarn.

IIpou3BOACTBO OCHALLEHO COBPEMEHHBIMM
TE€XHOJIOTHUSIMMU.

MoTanbHbI# cTaHOK - Milhan (Typuus)
KasaHn /11 nokpacku - Tong Geng (Kopes)
CymunibHasa mamuHa - RF (Utanus)
lF'oroBas moTka-Milhan (Typuus)

SSM (IlIBeiapus)

The production is equipped with modern
technologies.

Winding machine - Milhan (Turkey)
Cauldron for painting - Tong Geng
(Korea) Drying machine brand RF (Italy)

Ready-made skein-Milhan (Turkey)
SSM (Switzerland)

06beM KpalieHus
THE VOLUME OF DYED YARN

i =
[ \ U U T O H H @ +998 98 306 09 97 marketing@bayzelteks.uz @
g @ +998 91 166 86 68 sales@bayzelteks.uz @
l-l P H }I{ H B M E C H u www.bayzelteks.uz t.me/bayzelteks (=)
T O N S O F Y A R N M O N T H LY (@) Tashkent city, Almazar district, Shiroq street 104A
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NopoBas MOLWHOCTb
«IRODA GAZMOL BIZNES>» npoussoauT The annual capacity is
LUMPOKNIMA aCCOPTUMEHT XJION4YaTo6yMarKHbIX

TKaHen C pa3/IN4yHOMN LUMPUHOMN U NJIOTHOCTLHO.
OCHOBHbIMM pbIHKaAMM AJIA 9KCNOPTa ABJAIOTCA M ’ I H
Takue CTpaHbl, kKak Poccusa, YKpauHa,

Benapycb n KasaxcraH. NOroHHbIX METpPOB

_ Linear meters
«IRODA GAZMOL BIZNES» produces a wide range

of cotton fabrics, with different widths and densities. Ha q)aGPI:'K? umee':]cn
The main export markets are Russia, Ukraine, The factory has

Belarus and Kazakhstan.
bs3b / Calico
CaruH / Satin

AnaroHnane / Diagonal TKALLKUX CTAHKOB
®dnaHenb / Flannel

Looms

®© +998 935830836
+998 9358308 36
irodagazmol.uz

iroda-gazmol-biznes@mail.ru

© ® ® ©

Uzbekistan, Tashkent, Chilanzar district, Gavkhar st. 124A




ST GROUP

TST GROUP - 310 cemeiiHas rpynna KOMNaHWi, KOTOpas BOT yxe
bonee 22 net 3aHMMaeTCA NPOU3BOACTBOM M ONTOBOW NPOJAXeEN TKAHei
B Y3bekncraHe. bpaTbs HauMHANW CBOK KOMMepYecKyl aestenbHoCTb B 1998 ropy
KaK WHAMBUAYA/bHblE NPeAnpUHUMATEN.

Ha faHHbIA MOMEHT B rpynny BXOAAT ABe GUPMbI.

«TyKMMaum CaHoaT TeKCTUNb» bbina co3pana 8 2009 rogy. dupma B 0CHOBHOM 3aHMMAETCA
KpaleHneM 1 Habmekom TKaHei. [Ipon3BOACTBO OCHALeHO TexHonormen Tsudokama u Wiltoptex
0T TaKuUX BeAYLMX CTPaH, KaK Anonus, lepmanns, fonnavams, Typuus n Poccus.

ExxenHeBHas NPou3BOACTBEHHAA MOLWHOCTL KoMnanum coctasnsiet 120 000 - 180 000 metpos.
OcHoBHOM pbIHOK CbbITa - cTpaHbl CHI, Boctoynas Espona, CLUA v Kutai.

000 «Group Impex Textile» co3paHo B 2013 ropy.

OCHOBHbIM BMAOM [eATeNIbHOCTM KOMNAHUM ABMISIETCA NPOM3BOACTBO TaKMX TKAHeH, Kak 643b,
CaTWH, NONJIMH 1 capxa. B HacToswee Bpems dabpuka ocHaweHa bonee yem 180 cTaHkamm
Tsudakoma. Bce Tkann - u3 100% xnonka, ¢ MUHUManNbHON NNOTHOCTbIO TeKcTypbl 80-400 r/m2 n
wupuHoii ot 120 cm po 275 cm. Kpome 3toro, TST GROUP npousBogut noctensHoe 6enbe u 3K0-CyMKM.

Exxemecqa4yHblt 06bem

(ypoBas TKaHb

1850 0003

HabuBHaa TKaHb

1200 0003

KpaweHas TKaHb

550 0003

Komnn. nocrensHoro 6enbs

45 0005

IKO-CYMKM

450 OPUT




Volume:

2015 24CQ 480

PER YEAR

Equipment:

RI=T=R Ao SAURER.

Main Export Countries:
Turkey. China and Russia.
Product:

Cotton yarn Carded Ne 301
Carded Ne 3211

Republic/of Uzbekistan,

+998.87 517 77 33 - - Khorezm region
@ +908 90 350 91 91 @ urgench.textile®mail.ru 0 (fgench chy

Sanaatchilar str. 713




1. RedLail

Nyuwnin
Bes

2. DeltaHesz

Cambie COBPEMeHHble TeXHO
The latest tech

3.Therm-

TepMOHOCKN ANs 3aHATHIA C
Thermal socks fo

4 Lorp

Trekking nyuwme Hockn ans anb
Trekking Best Mountaineeri

5.

MonynspHbiit 6pena-cpenmn morow,
Popular brand among moto

6. Lenz ¢

Hockm ¢ cobcTBEHHDIM aKKyMY.
Socks with ow

L 7.X-So

Nyuw

The bes

O
a7 1 8. Jack Wolfs

Cambie nNOTHbIE
The denses

9. DexShe

> 2 OnTUManbHas LeHa 3 NOBCeAHEBHYIO
The best price for a casual

10. Ans

Xopowunii Bapua
NnoBceAHeBHON H
Alaska. A good opt

everyda




N/ | CTATUCTUKA/ STATISTICS

MWPOBOW PbIHOK YY/10YHO-
HOCOYHDIX U3AENUIA

Statistics

Hosiery

Bbipyuka B cermeHTe Uyno4HO-HOCOUHDIX
uspenuii B 2019 ropy coctasuna 61,817 mnpp,

ponnapos CLLA.
61,817
55,626 S
52,956 ’
459029 50T
e B2 '
43,001 !
39,863

Revenue in the
Hosiery segment
amounts to
US$ 61,817 m in
201 9 . 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019

B mnu ponnapos CLLA . Konrotku n uynku Hocku

In million US $ Tights and Stockings Socks




B 2019 ropy cpenHuii 06bem Ha uenoBeKa B CErMeHTE YYNOYHO-
HOCOYHDbIX U3A,eNuii cocTaBun 4 napbl.

The average
volume per
person in
the segment
for Hosiery
amounts to
4 pairs in
2019.

in pairs

1.00

0.00

2010 201 2012 2013 2014 2015 2016 2017 2018 2019

[
2/
\"

@— Obuuee @— Konrotkuuuynku Hocku
Total Tights and Stockings Socks




Komnaausa «JI1ZZAX ECO TEXTILE» 0bp11a ocHOBaHa 16 oA 2019 roaa.
B HacTosI1I€e BpeMsi KOMIIaHWMS IIPOM3BOANUT IIMPOKMIL aCCOPTUMEHT
qyJI0YHO-HOCOUHBIX M3aeanii. KommaHns y>ke akcnopTupoBasia i X
cBOIO IponyKimio B Poccmiickyro ®enmepamnyio.

EcowTex
JI1ZZAX ECO TEXTILE was founded on June 16, 2019. Sl = ol b
Currently, the company produces a wide range of hosiery. -__._\ P
The company has already exported its products F
to the Russian Federation.

05‘7&‘ \\\ Q’é&
S dE T
S
\ 4
&Q/

The numbe* N

2

oc'rz\ﬁ“ﬂe
?m(vx c 4{1
Xsomok / Cotton : 80%

Cnanpgekc/ Spandex : 15%
Herion / Nylon : 5%

+998 973270037 . . Jizzakh city
@ 4998902619997 gl eco-textile@mail.ru (9) A.Sagdullaev st.



500 000
nap 8 mecsiy

[etckum
ACCOPTUMEHT

YKeHcKum
aCCOpPTUMEHT

4 My»xkckon

aCCOiTVI MEHT

3goHUMb MO HOMeEpY: [lo ecem sonpocam:

+99897 7060001 Info@barontex.uz

0 Hac About us
000 «ASIA PREMIUMTEX» 6bl10 ocHosaHo e 2015 20dy ASIA PREMIUMTEX LLC was founded in 2075 on October
15 okmsbps. 3a npoussodcmeeHHbIlU nepuod 000 «ASIA 15. During the production period, ASIA PREMIUMTEX
PREMIUMTEX» 3apexomMeHdosasio cebsi Ha 8HYmpeHHeM has established itself in the domestic and international
U MeXXAYHapOOHOM pbIHKAX Kak npou3godumesns markets as a manufacturer of quality textile products
Ka4yecmeeHHoU mekcmuibHol NpodyKuuu U HadexHsl( and a reliable partner. Today it offers a wide range of
napmHep. Ha cecodHsiwHUl deHb npedsaazaem Wupokul men'’s, women's and children’s socks of various styles
QccopmuMeHm MYXCKUX, XeHCKUX U demcKux HOCKo8 and colors. The lineup includes more than 100 types of
CaMbIX pa3Helx pacoHoe u pacugemok. ModenbHbil psid products and is one of the best enterprises in the
skntoyaem 6onee 100 HaumeHosaHul u3zdenud u textile industry of Uzbekistan. Currently we are closely
s815emcs 00HUM U3 Ayywux npednpugmud cooperating with countries such as Russia and
mekcmuabHol ompacau Y3bekucmaHa. B Hacmosuwee Kazakhstan.

8pemsi MecHo compydHu4aem ¢ MakuMu cmpaHamu, Kak
Poccus u KazaxcmaH.

Y3bekucmaH, TawkeHm. Uzbekistan, Tashkent
yn. Cyeannu Oma 55

Sugali Ota St. 55
www.barontex.uz




TWIN BUSINESS
Secks Lond

O HacC

KomnaHua OOO «Twin Business» Hayana cBowO
pesaTtenbHocTb B 2013 rogy W MpOAO/HKAET YCMnewHo
PO3BMBATBCA HA pPblHKE Y36eKUCcTaHA. C  MOMEHTA
OTKPbITUA HALE NPeanpuaTMe MNOCTOAHHO Y/yylwaeT
KOYECTBO M ACCOPTUMEHT NPOAYKLMN.
MbI pacnonaraem o6opygOBAHMEM HOBOFO MOKOIEHUS U
nocnegHmm TEXHONOMNAMM, NpPenoCTABAEHHbIMU
KPYMHEeNLWnmMn UTANIbAHCKMMM NPOU3BOAUTENAMMU,
TAKMMM KaK Lonati, Tecnopea n Conti Complett.
A 6narogopsi  BbICOKOKOYECTBEHHOMY  Cblpblo U
KBOIMPULIMPOBAHHOMY MNEPCOHA/Y HALWA MNpPOoAyKLUMS
MOJIb3yeTCs BbICOKMM CMPOCOM HA PbiHKE Y36eKMCTAHA.
KomnaHua OO0 «Twin Business» paga npeanoxumts Bam
HOCOYHYIO M TPUKOTODKHYIO MNPOAYKUMIO MOL MOPKOW
O6bem NPOoU3BOACTBA «Socks Land u Jufty.
OTUKETKA TOproBon Mapku «Socks Land u Juft» nmeet
3 LUTPUX-KOA, B COOTBETCTBUU C TPEOOBAHMAMMU ACCOLMALIUM
elelVeju[ely v_ol.ume‘ ABTOMATUYECKON UOEHTUDUKALMU «GST UZB».
'y -, - Mpurnawaem K COTPYOHUYECTBY HA B3AMMOBbLIFOAHbIX
) YCJ/IOBUAX OMTOBbIE U PO3HUYHbIE KOMMAHWUK CTPAH CHI.

NTanba e
obopyn ne

e B o

YHUKOSIbHbIN ONM30UH

+99899 8471711 . . 9 Y36EeKMCTAH, TOLUKEHT,
+99899 8461711 k www.twinbusiness.uz
yn. fagypa rynama 3.




Myxckaa npogykuusa

* / dneraHTHOCTb

)

HeTckaa npopyKumna ~

ApKne Kpacku

KeHcKkas npogyKuua
OTnnyHOEe KayecTBo

Uzbekistan, Tashkent 9
Gafur Gulom St. 3

info@twinbusiness.uz & Gk www.twinbusiness.uz
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Ocnaiin / Offline

. Ounaiin / Online

Jlons BbIpYUKY cErmenTa /IIOKC
Luxury Revenue Share

Bnpouentax / in percent

100
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B 2019 ropy Ha pbinke
LUIBENHO-TPUKOTAXHbIX
uspenui 96% npopax
cocTaBMna NPoAyKLUS, 2
He ABNSIOLLAsACS

POCKOLLbIO. 0 5

96% of sales in RMG 2013 20% 2015 2016 2017 2018 2019 2020

market was non-luxury
products in 2019. . PbiHok 06biunbix ToBapoB / Non-luxury . Pbinok knacca ntoke / Luxury

50




348,39
2 %

y =

CLLUA
United States

3227 81,6
S’S 6‘% Qs‘» 329

AnoHus
Japan

§17,36,
) %
Al L

Wi Y
id Textile Marketing Agency

Nnpus CoepmnenHoe KoponeBcTeo
India United Kingdom

B 2019 ropy pbiHok opexabl coctaBun 182,151 mnpp, wr.

RMG market amounted to 182.151m units in 2019.

200000 M682 14084 15105 16447 119708 182151

150,000

100,000

B munnunonax gonn. / In million US$

50,000
2010 201 2012 2013 2014 2015 2016 2017 2018 2019
0O6wee / Total . Underwear / Huxnee 6enne . Xenckas opexpa / Women's & Girls' Apparel
. Mysxckas opesxna / Men’s &Boys' Apparel CnopTueHas n kynanbHas opexpa / Sports & Swimwear

. Npyrue Buabi ofexapi n akceccyapbl / Other Clothes & Accessories Yynouno-Hocounble uspenus / Hosiery
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OpraHu3auuns 03HakomuTeNbHbIX BIU3MTOB No Pecnybauke Y36ekuctaH HOtel accommOdatlon'

Ha NpeanpUATAS 0TPACcAN N0 COFNAcoBaHHON NPOrpamme. Pazmetienne s rocTuHmue.

The program includes:
Mporpamma BKnlouaer B ceba:

Hotel reservation.

Bponuponauue FOCTUHMLbI.

Meeting at the airport. \ > Cmik

Bctpevas aaponopry

Visiting enterprises.

Mocewenue npepnpusTHil.

Translation
services.

OxasaHue coaeiicTBus B

nepesopax.

; m 7 ’
Seeing off at the airport. L, PRI | ) [ Je
Mposopabi B asponopry.
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HAPIrnU3A
BEKMYPATOBA
AOVNPEKTOP

NARGIZA
BEKMURATOVA
DIRECTOR

Elegant Garment
Textile

Komnanus World Textile Marketing Agency
obpatunacb k gupektopy NN 000 «Elegant
Garment Textile» no npousBopcTBY roToBbIX
TpuKoTaxHbix u3penuii Hapruse Bekmypa-
TOBOIA C npocb6oii pacckasatb 06 ucTopum
ee KOMNaHWM, CEKpeTax ycnexa W nnaHax Ha
6GyayLuee, a TaKKe 0 COCTOSHUN MapKETUHra B
NErKoii NPOMbILLIEHHOCTH.

Kax Bawwe npeanpusitve Haunxano caoto paboty?
C moum Typeukum Konneroi PamasaHom
Keiinanom mbl B KoHue mapta 2016 roga
3apeructpupoanu komnanuto 000 «Elegant
Garment Textile», cobpann komaHgy w3 nstu
yenosek Boduc nbonee 60 - 4n9 npousBoLCTBa.
Batun nepsbie 3akasuuku?

X-Five Retail Group, Sport Master, Fun Day.
Kaxoii accoptument b1y Bac Toraa v kak n3me-
HUAOCb BCe K HACTOsLLeMy BpemeHn?

B nepuoa c 2017 roga no 2019 mbi npoussenm
6onee 200 pa3HOBUAHOCTEI TPUKOTAMHBIX 13-
LeNnii - 310 TONCTOBKY, GYTHOMKI, CBUTLLOTYI,
TYHWUKM 1 Npoyee.

Kak Bbi cuntaere, 3a cuer yero mpoucxoqnio
yBeuyenne cobita Bawweii npogykuun?

Y Hac 6b1nn KOHKYPEHTOCMOCObHbIE LieHbI, Bbl-
COKOE Ka4ecTBO, TaliM-MEHeXMEHT, KOMaHAA
MpoQeCCMOHaN0B U XOPOLLINA MAPKETUHT.
Kakue ceprudmxarnry Bac nmerorcs?

B 2017 roay mbi nonyunnu BSCI n SEDEX. B 2018
rogy — Oeko-Tex Standard 100, nocne 150 9001.
A Kako Bavw nporHo3 B KOHKpeTHbIX UnPpax?

K koHuy 2020 roga mbl naaHupyem yBeaUYUTb
3KcnopT Ha 40% c nomoLLblo ycuneHns npo-
W3BOACTBEHHbIX MOLLHOCTeN. Ecan cefivac Ha
(pabpuke pabotaior 460 yenosek, T0 K KOHLLY
roga byner 6onee 1000. Takum o6pasom, mbl
C030afM HOBble paboune mecta, obecneuns
paboToi MONOAIX CNeLManvcToB.

B Hacrosiwee Bpems 6e3  mapkerura
BbIXMBATL 04eHb CIoXHO. Y Bac ectb komawaa
MapKeron10ros?

Y MeHs [jBoe COTPYAHIKOB B OTAENE MapKeTUHTa
1 [1BOE - B OTAE/E MPOJAX.

A Kak Hacuer TeKCTW/IbHbIX MAPKETUHIOBbIX
areHTcrs?

3TN areHTCTBa MOXHO Ha Nanblax ofHOM pyKu
nepecunTath. BoT 9 3Hato Bac 1 BaLly KomaHAy
WTMA, Hagetocb, Tenepb yayuLLUTCs MapKeTUHE
Ha Hawux dabpukax. be3 Hero Gabpuka Lonro
He NPOAEPXMTCS Ha PbIHKE, NOTOMY YTO MapKe-
TVIHT - 3T0 CEPALE KOMMAHNM.

Kaxwe nnanbr Ha 2020 rog?

370 BbIX0, Ha a3UaTCKME CTPaHbI, ONpeaeneHHo
- 310 Kopes 1 AnoHus, u3 Epocotosa - [epmatus.

World Textile Marketing Agency requested
the director of finished knitwear
producing company «Elegant Garment
Textile» LLC Nargiza Bekmuratova to
tell about the history of her company,
the secrets of success and future plans,
as well as the state of marketing in light
industry.

How did your company start its work?

At the end of March 2016, | registered the
company Elegant Garment Textile LLC with
my Turkish colleague Ramadan Keydal,
created a team of five in an office and more
than 60 people for production.

Your first customers?

X-Five Retail Group, Sport Master, Fun Day.
What changes has your company experi-
enced so far?

From 2017 to 2019, we produced more than
200 varieties of knitwear - these are sweat-
shirts, t-shirts, hoodies, tunics and more.

In your opinion what contributed to the
sales growth of your products?

We had competitive prices, high quality,
time management, a team of professionals
and good marketing.

What certificates do you have?

In 2017, we received BSCl and SEDEX. In
2018, we received the Oeko-Tex Standard
100, after I1SO goo1.

And what is your forecast in specific num-
bers?

By the end of 2020, we plan to increase
exports by 40% through increased produc-
tion capacity. If now 460 people work at
the factory, then by the end of the year
there will be more than 1000. Thus, we will
create new jobs, providing employments
opportunities for young specialists.

It’s very difficult to survive without market-
ing now. Do you have a marketing team?

I have two employees in the marketing de-
partment and two in the sales department.
What about textile marketing agencies?
These agencies can be counted on the fin-
gers of one hand. So | know you and your
WTMA team, | hope that marketing in our
factories will improve now. Without mar-
keting, the factory will not last long on the
market, because marketing is the heart of
the company.

What are your plans for 20207

This is access to Asian countries, definitely
Korea and Japan, and Germany in the EU.

(O 998781292999

www.elegantgarment.uz

@ info@elegantgarment.uz
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Bpenn MIRA co3pan 8 2020 ropy. Ero ocHoBatenem asnserca l'ynomMupa TypaxaHosa.
Ona uMeeT onbiT paboTbl ¢ MUpoBLIMA BpenpaMu U aunsanMHepaMu B obnactu
fashion-uupyctpun. MIRA - 6penp, BbinycKalWWW NPOAYKUWIO Knacca
pret-a-Porte u pret-a-Porte de luxe. B accopTUMEHT Mapku BXOAMT XeHcKas
W petckan ogexpa, a TaKkkKe Konnekuuu «pure home» — Bce gna poMa U yoTa.
OcHoBHOW uenbio GpeHpa ABNAeTCA NPOABHKEHME OTEYECTBEHHOW NPOAYKLUHH
Ha MHpOBOW pbiHOK. MpHU cospaHuM Konnekuud 6penp, WCNONb3YeT 3KO-TKaHHW.

MIRA was created in 2020. Its founder is Gulmira Turakhanova. She has an
experience working with global brands and designers in the fashion industry.
MIRA is a brand producing pret-a-Porte and pret-a-Porte de luxe products.
The range of the brand includes women's and children's clothing, as well as
the collection of “pure home” - everything for home and comfort. The main
goal of the brand is to promote domestic products on the world market.
When creating collections, the brand uses eco-fabrics.

LA

+998 97 407 08 88

f.mira.uz@gmail.com

mira_uz

Toprosbivi LieHtp «cADCOHA»

3 31k 12 MarasMH




KoMnaHua npoussoauT cnenyowyro NpoayKuuio:
Items:

CnoptuBHas opexaa ( Sportswear )

Mnates ( Dresses )

Bnysku ( Blouses )

Family look — MmamMa 1 aouku-cbiHoukn ( Mom and daughters-sons )
MNoaywkwu ( Pillows )

NoctensHoe Benbe ( Bed linens )




CRHAROGON

AO «CaBao3Hepro YaporoH TeKCTu/b» 6b1/1I0 OCHOBAHO B
AiIHBape 2014 roaa B CypxaHaapbUHCKOM 06/1acTu ana
NPOU3BOACTBA FOTOBbIX LBEMHO-TPUKOTANXKHBIX
usgenm. YucneHHocTb paboTarowmx Ha pabpuke

B HacTosLLee BpeMs cocTaB/AeT 60/1ee 300 Ye/lOBEK.

Hawa npogykuua
AeTtckas OAexaa

lNocresbHoe 6enbé (D
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TpukoTax

CreuoAckAS

O61bem NponsBOACTBA B rog

250z 480z

cnenoaexabl KMNe
-
() O 3 2 . 5M/1H
HUMHEro % TPUKOTAXHbIX
benbAar n3genum

@ +998 71 248 35 07 charogontex.uz @ info@charogontex.uz



00% SILK

1

BBS COLLECTION

Sapmorns wpupoowt 6 kagedori demann

KOMHAHM BBS ¢ 1927 roma sBugeTrcs

MIPOU3BOIUTEIIEM CHIPOTO IIENKA, MPSDKH, HUTOK U TKaHEH. A ¢
2016 roma oHa craja 3aHUMATbCS BBIIYCKOM M ONTOBOWU
npojaxkeid ToToBoM oxexabl. [IoMMB U3 OCYIIECTBIISIETCS
Ha COBPEMEHHOM 000pynoBaHuH. Peam3yemast sKeHCKas ofexaa
OTJINYAETCI BBLICOKMM KadeCTBOM, HMMEET CTHJIbHBIN
IU3aifH, OpUTHWHAIbHBIC IETadd OTACIKA W OTBEYAeT MOIHBIM
TeHAeHIsIM. [1pn skeTaHuu KIMEHTHI MOTYT IPUHSTH y9acTre B
pa3paboTke Momernell WM 3aKa3aTh WHAWBUAYAIBHBINA IIOIINAB
COOCTBEHHOW KOJUICKITUH. MMesi CBOM TKAIKHE W KpacCHIbHEBIC
mexa, kommnanus «Bukhara Brilliant Silk» ¢ ymoBoabcTBHEM
NPEeIOCTAaBUT BO3MOXKHOCTh Haledyararh JIOOOW HPUHT Ha
BBIOpaHHOW BaMM TKaHH.

CTPATEFI/Iﬂ - [Ipu TPOU3BOACTBEC OACKIABI HA

(abpuke MBI HCIIOJI3yeM KadeCTBEHHBIC H 0€30MacHBIE
IJs 300POBBSI TKAHW M MaTepHaibl: B NEPBYI0 O4Yepenb
3T0 100 % menk, KOTOPBI MPOU3BOAUT cama (abpuka,

a TaK¥Xe€ XJIOMMOK, BUCKO3a, TPUKOTAXK, MMOJUICTEP.

BBS has been manufacturing raw silk, yarn, thread
and fabrics since 1927 and has been producing and dis-
tributing ready-made garments since 2016. Tailoring is
carried out on modern equipment. Manufactured wom-
en's clothing is of high quality, has a stylish design, orig-
inal trim details and meets fashion trends. Possibility of
ordering to tailor your own collection is an advantage of
the company. It means that customers can take part in
the development of models or order an individual tai-
loring of their own collection. Having its weaving a
dyeing workshops, Bukhara Brilliant Silk provides
the opportunity to create any kind of digital print
your chosen fabric.

STRATEGY

We use high-quality and safe fabrics, as well as mater
als in the process of manufacturing clothes. First of all,
it is 100% natural silk (produced by BBS), as well as
cotton, viscose, and polyester.

[MPEUMYIIECTBO/ADVANTA

-Bricokoe xauectBo / High quality

- Hoctynusie nensl / Affordable price
-Cobmronenne cpokoB / Meeting delivery timeline
-ITaptum ot 50 equuun / Minimum order from 50 pc
-JlocTaBka B kopoTkue cpoku B PO, crpanst CHI u
EBpony / Delivery to the Russian Federation, the CIS
countries and Europe in a short period of time.

& info@bbs.uz @& wwwbbs.uz

D +998939606140 bukhara_brilliant_silk



3 Kwrait. On 6bin

(06LLen3BeCTHO, YTO poulec1
‘ ) a pa3BuBaTH LWen-

TaKke NepBOi CTPaHoli B MUpe,
KOBYHO MPOMbILLNIEHHOCTD 1 :->kc BaTb CBOK NPOAYKLMIO

y CTpatbl. bnaropaps 310/ 0B/le cnoxuncs Benukwii
Tb, N0 KOTOPOMY U3 KuTasi LU KapaBaHbl C LuenKom
' ‘TOBapamu. 37a TKaHb LLeHUMACb 04eHb [OPOro
W CuMTanach NpPeLMeTOM POCKOLLIM, KOTOPYHO MOIIN N03BONNTH cebe
oueHb Goratble 0N, NPUHALNEKABLUME K BbICLUEMY 0BLLECTBY.

X0Ts! 37a TeHEHLWS B HEKOTOPOI CTENEHN eLLe COXPAHSETCS, LIeK
CTan bonee LOCTYMHbIM ANS MHOTIX CeMei CpefiHero knacca B Espone,
CoennHenHbix LLTatax u apyrux ctpaHax 6narofaps pacryliemy npo-
MbILLIEHHOMY NPOM3BOACTBY B A3MATCKO-TMXOOKEAHCKOM PernoHe.

90% LWenKkoBbIX W3MENNH, NPOU3BOAMMBIX CETOAHS B MMPE,
noctynatot u3 Kntas u WHamn. B octanbHble 10% otpacnu exopst
CeKTOpbI LLIeNKOBOACTBA, KOTOPbIe HaxoaaTcs B bpasnnnm, Taunawge,
Y3bekucrare, BoetHame 1 CesepHoii Kopee. ExeronHo Kutait npous-
BoauT 6onee 500 000 ToHH CBEXMX KOKOHOB, 33 HUM cneaytoT Nans
-126 000, Y36exucta - 20 200 v bpaznaus -14 000.

CpenHuidt MMpOBOR MOKa3aTeNb MPOW3BOACTBA LUENKA, ecn
yunTbIBaTh BakTNyeckme faHHble, coctasnset 80 000 TowH B rog, u3
kaTopbix okono /0% npoussoautcs B Kutae.

China was the fi
oping a silk indust
that would become
and raw material w
society, with the
being a luxury item - i

Although this reputation still exists to some extent,
silk is also an affordable luxury item for many middle-class
households in Europe and the United States. The industry
continues to trend well in the Asia-Pacific region through
the production of traditional ceremonial wear as well.

90% of the silk products that are manufactured in the
world today come from either China or India. The remaining
10% of the industry includes sericulture sectors that are
found in Brazil, Thailand, Uzbekistan, Vietnam, and North
Korea. China produces over 500,000 fresh cocoons each
year, followed by India at 126,000, Uzbekistan at 20,200,
and Brazil at 14,000.

The global average for silk production when historical
numbers are factored into the data is 80,000 tons per year,
of which approximately 70% is produced in China.

try produc



LLENKONPAN,
YXUBET 28 [AHEN

THE SILKWORM LIVES
FOR 28 DAYS

# 1. lenk 3aHMMaeT Aullb Hebosb-
Wyl [0 HAa MWPOBOM TEKCTUBHOM
pblHKe, M0 oueHKam - meHee 0,2%. 31a
umdpa MoXeT bbITb HeMHOro 6osbLLe U
MeHbLLIE, MOTOMY YTO HE XBATAaeT HAAENKHbIX
LaHHbIX 13 6O/bLIMHCTBA CTPAH-UMMNOpTE-
poB. (MexayHapofHas LUeNKoBOAYECKas
KOMUCCHS).

# 4. B wenkoBoil npombILL-
neHHocTn Kntast TpyasTcs okono
1 munnnoHa yenosek. B Unoumn
3aHaT0  0Kono 79  muannoHa
yenoBek, a B Taunawae Hacuu-
Toiaetcd 20 000 pomaluHumx
XO3ANCTB. (MexpyHapoaHas
LLIENIKOBOZYECKAS KOMUCCIS).

#4. There are about 1 mil-
lion workers employed by the
silk industry in China each
year. India employs about 7.9
million people, while there are
20,000 households in Thai-
land also counted in the sec-
tor. (International Sericultural
Commission).

#5. B 2017 rony Kutait nponssen
142 000 meTpnyeckux ToHH LLeaKa n
BO3rN1aBMA oTpacnb. VHaws npeno-
crasuna ewe 31 900 metpuyeckmx
TOHH. CnepyroLLeit CTpaHol no Konm-
YecTBy NPOWU3BOAMMOrO LUeKa bbin
Y3bekucraH, KoTopblii Mpeanoxua
1200 meTpuyecknx ToHH NPOAYKLMA.
(MexxayHapogHas LenkoBogyeckast
KOMUCCHS).

#s5. China produced 142,000
metric tons of silk in 2017 to
lead the industry. India pro-
vided another 31,900 metric
tons. The next closest Country
for production was Uzbekistan,
which offered 1,200 metric tons
of product. (International Seri-
cultural Commission).

# 6. Muposble Temnbl npou3soacTea wenka B 2017 rogy cocta-

#1. Silk only has a small per-
centage of the global textile market,
estimated to be less than 0.2%. This
figure may be slightly more or less
because there is a lack of reliable
data from most importing countries
for this industry. (International Seri-
cultural Commission).

uau 177 507 metpuyeckinx ToHH. HecmoTpst Ha To, UTO 3T0T NOKa-
3atenb Bblle, yem B 2013 roay, OH 3HAUMTENbHO HIKE NOKa3aTens
2015 roga, Koraa 6bino nponssenetHo 202 000 meTpuyeckux ToHH.
(Mex yHapofiHas LUENKOBOAYECKas KOMUCCHS).

#6. The global rate of silk production in 2017 totaled
177,507 metric tons. Although this figure is higher than
what the industry created in 2013, it is well below the
20715 figure of 202,000 metric tons. (International Sericul-
tural Commission).

# 2. [pou3BosiCcTBEHHas 6a3a ANs LLUeNKOBOI
MPOMbILUAEHHOCTA CErofHs PacnpocTpaHeHa B
6onee uem 60 cTpaHax mupa. (MexayHapoaHas

LLie/IKoBoAYeCKas KOMMCCMﬂ).

#2. The production base for the silk
industry is spread over 60 countries in the
world today. (International Sericultural
Commission).

#3. 90% npon3soacTaa wenkosuLbl 1 noutn 100% He wen-
KoBULbI BbIpabaTbiBaeTcst npon3soantenamn Asnm. (MexayHa-

poAHad WenkoBoa4veckas KOMMCCVIFI).

#3. 90% of the mulberry production and almost
100% of non-mulberry silk comes from producers that are
located in Asia. (International Sericultural Commission).

# 7. CerogHg CoepuHenHble LLtatbi
ABASIOTCS KPYMHEMUMM B MUpE UMMOp-
TEPOM LUENKOBbIX M3nenni, a bpasunus
NpUCOeaHALTCS K Y36eKMCTaHY B KauecTse
@[MHCTBEHHOM0 3HAUWTENbHOTO MOCTaB-
LMK LENKOBOW MPSKU W HeobpaboTaH-
HOro Luenka 3a npeaenamn Auatcko-Tuxo-
oKeaHckoro peruoHa. (Texere Silk).

#7. The United States is the larg-
est importer of silk products in the
world today, while Brazil joins Uzbek-
istan as the only significant providers
of silk yarn and raw silk outside of the

Asia-Pacific region. (Texere Silk).
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# 8. B cBs3m c Tem, uto ¢ 2015 roga 3HauUTENbHO COKpaTUAOCH ObLLEe NPON3BOA-
CTBO CbIPOTO LUE/KA, CPEAHSS LeHa ero A/1s LUIENKOBOM NPOMbILLIEHHOCTU BbIPOCAA
npumepHo Ha 13%. (MexayHapoaHblii LLlenkosbii Coto3).

#8. Even though the total harvest of raw silk for the industry has
decreased significantly since 2015, the average acquisition price for the silk
industry has risen by approximately 13%. (International Silk Union).

# 9. lpomblLLNeHHOCTb NO NPOU3BOA-
CTBY LLIENKOBbIX TKaHel 1 ofexapl B Kutae
npuHoCKT exeronHo okono 10 muanuapros
ponnapos poxopa. CerogHs B 3TOM cer-
MeHTe feiictayet okono 800 dmpm, B koTo-
pbix pabotaet okoso 76 000 uenosex. (IBIS
World).

#9. The silk fabric and clothing
manufacturing industry in China is
responsible for approximately $10
billion in revenues each year. There
are approximately 8oo firms active in
this segment today, employing about
76,000 people. (IBIS World).

#10. ExerogHble Temnbl pocTa B
CermeHTax npou3BOACTBA LLUEKOBbIX
TkaHei 1 onexabl ¢ 2013 roga B cpes-
Hem cocTasnsam 9%. (IBIS World).

#10. The annual rate of
growth for the silk fabric and
clothing manufacturing segments
of the industry has averaged 9%
since 2013. (IBIS World).

#11.10% nmnopra LUenka, KoTopbIii 3aKy-
nator CoenuHeHHble LLUtatbl kaxablit rog,
WEET B MPOMbILLNEHHOCTD, MPOM3BOASILLYIO
T0Bapbl A9 Aoma. B omnume ot notpebute-
neii B EBpone, amepukaHLbl He MMetOT iaBHMX
TPaZNLMA CNONb30BaHNS MPOMbILLAEHHbIX
TOBApOB, MO3TOMY K HUM HE OTHOCATCS C TaKUM
ke nouTeHvem. [oBcefHeBHas onexaa, fer-
KWil B YXOLe TEKCTWb U e Tepmobenbe
SIBASIKOTCS) OCHOBHOM MpOZYKLMEN, NPou3Bo-
Anmoit npombitunesHoctsto CLUA. (MypHan
«MexxayHapomHbii ToproBbIi hopym»).

#11.10% of the silk imports that the
United States purchases each year goes
to the home furnishings industry. Unlike
consumers in Europe, Americans do not
have a long tradition of using industry
products, so it is not treated with the
same reverence. Casual clothing, easy-
care textiles, and even thermal under-
wear are industry staples in the U.S. for
the silk industry. (International Trade
Forum Magazine).

# 12. bonee 70% wenkoBbIX TKaHei,
kotopble OpaHums UMNOPTUPYET Kaxablit
rof, TPafWLUMOHHO WCMONb3YIOTCH AR
npeametos oaexapl. (Tpaxa skcnopTupyer
31y npopykuuio B Coenntentble Wratbr ¢
LieHamu, yacto gocturaowumm 30 fonna-
POB 3a KBafpaTHbIi meTp. (KypHan «Mex-
[LYHAPOAHbIV TOProBbIf GOPYM>).

#12. Over 70% of the silk fabrics
that France imports each year have
been traditionally used for apparel
items. The country also exports these
products to the United States with
prices often reaching $30 per square
meter. (International Trade Forum

Magazine).

# 13. B dnonun Kaxabli rog Ha
MOLUMB KWUMOHO MPUXORNTCS OKONMO
50% or 06LLero noTpebnerus coiporo
wenka. Bnnotb go 1960-x romos
SNOHLbI NOYTM MOMHOCTbIO 0Becne-
UnMBanN CBOW BHYTPEHHWUIA PbIHOK.
Tenepb MouTM Becb LUENK K HUM
nocrynaert u3 Kutas. (Hyptan «Mex-

year. Up until t
Japanese relied almost entirely
on domestic pri i
need. Now al
silk comes from

tional Trade Forum

#14. CpenHuid LenKonpsiz, KMBET OKONO
28 nHeit. Ha 6onbLLKHCTBE 0OBbEKTOB LLEKO-
BOACTBA OHW COMEPYKATCS B KOP3WHAX MM
JIOTKAX, 3an0HEHHbIX NINCTbSMM LLE/KO-
BuLb!. CpemHunii Lenkonpsif 3a CBOH Kn3Hb
MOXETYBEAUUNTD 06LLLYHO MacCy Bosee Yem B
10 000 pa3. (DakTbl M Noapo6HOCTY).

#14. The average silkworm will live
for about 28 days. Most sericulture
facilities have them stay on baskets
or trays that are filled with mulberry
leaves to encourage production. The
average silkworm can increase its over-
all body weight by over 10,000 times
during its life. (Facts and Details).
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#15. LLlenkoBast NPOMbILLIEHHOCTb NPeOCTaBASET MUPY 0KOMO 35 pa3fuyHbIX BUAOB # 18. B HactosiLiee Bpems B
CbIpbst. Kaxaplil U3 HUX CrpynniMpOBaH B TPU OCHOBHbIX Knacca, 0603HaueHHbIX kak A, B u C. Kutae HacuutbiBaetcs bonee 2200
Llenk, KoTopbIit KNaccnuumpyetcs Kak Kateropus A, MOXET pacnyTbBaTbCs N0 MPsiAAM, UTo MPOV3BOACTBEHHbBIX NPEANPUSTIN,
[13eT eMy HeobblualiHyto CMoCoBHOCTb pacTarmBaTbes Npu BbiTsrBatun. (MapuatH wenk). KOTOpble 3aHWMAtoTCs LLEKOBOS-

crom. [lpumepHo 600 peiictsy-

#15. The silk industry provides the world with approximately 35 different types foLLMX MPEeAnpuUsTUA NpOM3BOAST
of raw material to use. Each is grouped into three primary grades, designated as A, OfLEXK[Y U TEKCTUb U3 CbIPbs, NONY-
B, and C. The silk that is classified as Category A can unravel by strand, giving it YEHHOr0 M3 MPOM3BOACTBEHHbIX
an extraordinary ability to stretch out when pulled. (Mariann Silk). ueHtpos. (FibreZFashion).

#18. There are over 2,200
production facilities in China
right now that handle seri-
culture. Roughly 600 active
facilities produce clothing and
textiles from thesfaw matefials
obtained from the production
centers. (Fibre2Fashion).

#19. B 2016 duHaHcoBom roay UHans axcnopTuposana 1,56 MaH Kr oTxo-
108 LWenka, a Takxe 310 000 krwenka-coipua v Wenkosoi npsku. (Statista).

#19. India exported 1.56 million kg of silk waste in FY16, along

with 310,000 kg of raw silk and silk yarn. (Statista).

#17.82006 ropy o6bem npogyk-
LW LUENKOBOI MHAYCTPUN B KuTae
Bnepsble npesbicun 30 munauap-
108 ponnapos. (FibreZFashion).

#17. The silk industry in
China topped $30 billion in
revenues for the first time in
2006. (Fibre2Fashion).

# 20. Ecnm y Bac ectb 8 000 LwenKoBNYHbIX YepBei, TO OHU MOTYT NPOKU3BECTH
Wwenka npumepHo ans 10 6ny3ok. Ytobbl co3nath NpoM3BOACTBO 3TOr0 YPOBHS, NOTPE-
byertcs bonee 350 hyHTOB AMCTbEB LWenKosuLbl. (DaKTbl U NompobHOCTY).

#20. If you have 8,000 silkworms available, then they can produce
enough silk to create approximately 10 blouses. It takes over 350 pounds
of mulberry leaves to create this level of production. (Facts and Details).
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TEHAEHLN U AHANIU3 LIENKOBOM
NMPOMbILUJIEHHOCTU

SILK'INDUSTRY TRENDS AND ANALYSIS

EcTb psi nonoxuTenbHbix GakTopos, bnaroapst KOTOPbIM NPONU3BOL-
CTBO LUE/IKA MPOLOMKAET OCTAaBAThCS NPOLBETAIOLLEN OTPAC/bIO B COBPE-
MeHHOM mupe. OfLUH W3 HUX - 3TOT MaTepuan HafeXHo 3aLLyLLAeT OTYKYCOB
Hacekomblx. [locTenbHoe Genbe, TPaAMLMOHHAR OLEXAA 1 LiepeMOHUAb-
Hble XanaTbl - 370 NNLLb HEKOTOPbIE W3 CETMEHTOB, KOTOPbIE NPOLOMKAKT
CTUMYNMPOBATL LUENKOBOACTBO, MOCKOMbKY 3TOT HaTypanbHblil NPOLYKT
YLOBNETBOPSIET BKYCbI CAMOT0 B3bICKATENbHOrO NOTpebuTens.

MponyKums LUENKOBOA NPOMBILLAEHHOCTU HAUMHAET MPUMEHSTLCS U B
Apyrix otpacnsx. lpu npoexTMpoBaHm TenedoHoB 1 6ecnpoBoaHbIX Npu-
EMHVKOB 3EKTPOHHAS MPOMBILLAEHHOCTb MCNIONb3YET ITOT NPOLYKT /1St U30-
NALAM CBOMX KaTyLuek. MeanumHckve paboTHUKM CTIONb3YIOT ee AN nepe-
BSI304HbIX 11 LLOBHbIX MaTepuasnos. [laxe aBToMO61bHasH NPOMbILLIEHHOCTD
MCCNELLeT, Kak MOXKHO MCTIONb30BATb LUETK 191 YNYULLEHNS KAYECTBA LLNH.

LlenkoBas MpOMBILLAEHHOCTb MPOAOIKAET MPOLBETATh, NOTOMY UTO
€CTb LUMPOKMI CNEKTP NPOJYKTOB, AOCTYNHbIX ANs noTpebuTeneit. 310 Cbipbe
CTano BaXKHbIM KOMMOHEHTOM B HaLLIemM COBpeMeHHOM Mupe. Bbl iase moskeTe
HaiTu ero B NPOM3BOLCTBE OHOPA30BbIX CTakaHuMKOB. [laxke ecn ypoBeHb
NPOM3BOACTBA NPOAOKUT CHIKATBCS, TEHAEHLMS K POCTY BbIPYUKN LOMKHA
0CTaBaTbCs Ha ypoBHe 9% B TeueHme kak MuHmym 1o 2024 ropa.

—

There are a number of positive
reasons why silk continues to be a
thriving industry in the world today.
This material has found to be effec-
tive as an impenetrable apparel item
against insect bites. Bedding, tradi-
tional clothing, and ceremonial robes
are just a few of the segments that
continue to do well for sericulture as
the world looks toward this natural
product as a way to meet their needs.

The silk industry is beginning to
explore other uses for this product
as well. The electronics industry uses
this product for its insulation coils
when designing telephones and wire-
less receivers. Medical professionals
are using silk threat for medical dress-
ings and suture materials. Even the
automotive industry is exploring how
they can incorporate silk into tires to
create a better product.

The silk industry will continue to
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100% silk BUKHARA BRILLIANT SILK

SILK PRODUCTION

Since 1927

KomnaHug «Bukhara Brilliant Silk» ¢ 1927 ropa sBnseTcs npou3BoguTENEM

LIenKka-chlpLa, Npsxu, HUTEW, TKaHeW, a Takxe rotoBblx usgenuit ¢ 2016 ropa. Mmes

co6CTBEHHbIE TYTOBbIE NIAHTaLMK Ha Tepputopumu Pecnybnukn Y3bekuctaH, COBCTBEHHbIN

3aBO[, CKNaACKMe MOMELLEHMS W LUBEWHble Lexa, koMmnaHus «Bukhara Brilliant Silk»

nMeeT abCONKOTHLbIA KOHTPOAb HaA KaXAblM 3TanoM NpoM3BOACTBA. ITO NO3BONSET

B.NAKSHBAND ST, 256, 06ecrneynTb 06bEM 1 KAYECTBO NPON3BOAMMON KOMNAaHUe! NPOoaYKLMKM B 3a0aHHbIE CPOKM.

9 BUKHARA CITY, 200107, KomnaHus nmeet ceptudukat ISO 9001.

REPUBLIC OF UZBEKISTAN, Bukhara Brilliant Silk has been manufacturing raw silk, yarn, thread, fabrics since

1927 and also ready-made garments since 2016. Having its own mulberry plantations
in the Republic of Uzbekistan, its own factory, warehouses and sewing workstations,

D +998939606140 Bu.khara Brilliant Silk has an .absolute controll over .each production process.
This allows us to ensure the required volume and high quality of product manufactured
by the company on time. The company is IS0 9001 certified.

N info@bbs.uz
PRODUCTION CAPACITY: PRODUCT:
More than 110 tons of raw silk yarn per Raw silk yarn, thread, fabrics, blankets,
year; 10 000 meters of silk fabric pillows, bedding, clothing and accessories.
& wwwbbs.uz per month.

MAIN EXPORT COUNTRIES

CHINA, INDIA, IRAN, PAKISTAN, VIETNAM, TURKEY, FRANCE, ITALY, RUSSIA, KAZAKHSTAN, KYRGYZSTAN

bukhara_brilliant_silk

Ob6opynoBaHue
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/13bICKaHHbIE
M e X a

BRASCHI

HEe OCTaBST HAKOTO
DABHOAYLWHbIM HU B
EBpone, HY B AMepuke,
HU B A3,

Refined Braschi

furswill impress and
blowyou away, either in
Europe, America or Asia.

B ocHose konnekumuin Braschi Takwe
Mexa, Kak CeBepoamepuKaHcKas Hopka
Black NAFA v poccuiickuii cobonb, LUWH-
WmMANa W CKaHOMHABCKas Nnca, NNYHO
oTobpaHHble Maypuumo bpacku. A ncropus
WTanbsiHCKOro BpeHza HaunHaeTcs B fane-
KMX CEMULECATbIX, B CaMblil MUK MOLbI Ha

MeXO0Bble 13nenns. g The Braschi collections are based on furs such as the
North American Black NAFA mink and Russian sable, chin-

Kanoe n3genve otanyaercs Bbicoyan- chilla and Scandinavian fox, personally selected by Maurizio

LUIMM KauecTBOM MaTepuasnos v GYpHUTYpbI, Braschi. And the history of the Italian brand began back in

OPMTMHANMBHOCTBI0 U LUIMPOKNAM  BbIHOPOM the 70's, at the very peak of the fur fashion.

Pa3sMuHbIX  Momened,,  pa3paboTaHHbIx

KOMaHZoM NPOGeccHoHanbHbIX UTaNbsH- Each product is distinguished by the highest quality of

CKMX [U3aiHEpOB, rae Kaxaas Wwyba umeet materials and accessories, originality and a wide selection of

CBOE 04aPOBAHME W YHUKAMbHDIN, HENOBTO- various models developed by a team of professional Italian

PUMbIA CTWMb — 3TO U SIBNSETCH OCHOBHOM designers, where each coat has its own charm and unique

CocTaBnsioLLed ycnexa 6peHaa. style, this is the main component of the brand's success.




JlocTKeHMIO BENMKONENHBIX pe3yfb-
TaToB, BHE BCSKNX COMHEHNIA, cnocobcTayeT
TaKXe MOCTOSIHHOE BHELpEeHWe HOBbIX
COBPEMEHHDBIX TEXHONMOTWIA W BHAMATENb-
Hoe M3yueHue MmocnesHux paspaboTok B
obnact obpabotkm 1M nowmea nboro
BMAA MeXa, CO3AaHNS KONOTUYHOTO Chipbs,
CNOCOBHOTO 3aMEHUTb HATYPasbHblli MeX.
Takne matepuanbl LOMKHbI YOEPXMBATh
Tenno, 6bITb be30NacHbLIMU.

Hap v3aitHom mofenu Kaxaoit wybbl
pabotaeT 6onbluas 1 ONbITHAS KOMaH.a,
KOTOpasi MOXET MOXBacTaTbCsl He TOMbKO
LUNNOMaMN NPECTIKHBIX AM3aliH-LIKON B
MMPE, HO U MHOTONETHUM ONbITOM B Cepe
nekycers. Tak, kaxpas Mofenb BLOXHOB-
NEHa KyNbTYPHbIM KOLOM W COBPEMEHHBIM
MCKYCCTBOM, C OTCbINKaMW Ha UCTOPUIO W
KyNbTYpY TOW WA UHOW CTPaHbI.

KomnaHus  noCTOHHO  NpuUHUMaeT
yyacTue BO BCEMUPHO M3BECTHBIX MYLLHbBIX
ayKLMOHAX, @ TaKKe B NPECTMKHBIX MEX-
[lyHapOfHbIX BbICTABKAX MEXa, Ha KOTOPbIX
NPEfCTaBNSEeT CBON KeroaHo obHoBnde-
Mble KOMMIEKLIM U3 BbICOKOKAYECTBEHHOMO
CepTUOULMPOBAHHOTO MEXa.

B konnekumusix 6peHma Braschi
KaWOasn KeHLMHA CMOXET HalTn A
cebs mpeanbhyio wyby. M Ha ceropHsww-
HUA [leHb 3T0 OfMH U3 Hanbonee yBaa-
eMbIX 1 3BECTHbIX BPEHL0B IKCKNH03MB-
HbIX MEXOB C MHOTONETHE WCTOpHeEN 1
OMbITOM.

The achievement of excellent
results, with no doubt, is also facil-
itated by the constant introduc-
tion of new modern technologies
and a careful study the processing
and tailoring of any kind of fur, the

latest developments to create envi-
ronmentally friendly and sustaina-
ble raw materials that can replace
natural fur. Such materials must be
safe and natural, and also able to
retain heat.

The model of each fur coat is
designed by a large and experienced
team of experts who are graduates
of prestigious design schools in the
world. So, each model is inspired by
the cultural code and contemporary
art with references to the history and
culture of a country.

The company constantly takes
part in world-famous fur auctions,
as well as in prestigious international
fur exhibitions, at which it presents
its annually updated collections of

high-quality certified furs.

In the collections of the Braschi
brand, every woman will be able to
find the perfect fur coat for her-
self. And today it is one of the most
respected and famous brands of
exclusive furs with many years of his-
tory and experience.
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US$ 52191 mnpa

US$ 52,191 m

B rno6anbHom cpaBHeHUM
6onbluag vacTb AOXOA0B |
renepupyetcs B CLUA (52191mnpa | generated in the US
[0NapoB ClLIA 82019 FOAy). (US$52,191m in 2019)

In global comparison,




United States

5,26
&%,

5%

Germany

United Kingdom

B cermeHTe HMXHero 6enbs
oxupaetcs, uto B 2020 ropy o6bem

Npou3BOACTBA COCTaBUT 46,772 mnpp w.
In the segment for Underwear, volume is

expected to amount to 46,772.70m pcs in 2020.

B munnuonax wryk / In million pieces

50,000.00
4405413 US.26163 4614374 46,7127

4000000 3866488 ‘01988

30,000.00

20,000.00 -

10,000.00

0.00

2010 2011 2012 2013 2074 2015 2016 2017 2018 2019 2020

HouHoe n HuxHee 6enbe . HouHoe u HukHee 6enbe OyT60nKK M MaliKkK
(»KeHWuHbI U AeBYLIKN) (My»umHbI M ManbuMKK) T-shirts and Singlets
Night and Underwear Night and Underwear

(women and girls) (men and boys)

Bbipyuka B cermenTe HumkHero 6enbsi B 2019 rony
coctasuna 286,787 mnpa nonnapos CLLA.

Revenue in the Underwear segment amounted to
US$ 286,787m in 2019.

B man.gonn.CLWA. / In million US
400,000

300,000 286,787 01842

2ui 955 1062 o
232,518 4%

219632
208,262 £1%
196,359 2%
200000 17 9q, 186,862

----
----
100000 N T

2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020

HouHoe 1 HxHee 6enbe HouHoe n HxHee 6enbe Qyr60nKM M MaiiKN

(s*eHwWwHDbI 1 peBywIKM) (My»umHbI M ManbUUKK) T-shirts and Singlets
Night and Underwear Night and Underwear
women and girls (men and boys
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BMECTE YEPE3 TPYAHbIE BPEMEHA -

COXPAHAEM
LIEHbI 2019 NOL A.,.

‘ F
LLlenkoBble ofesna ¢ HaTypanbHbIMW HANONHUTENSMN Sl ;
ot Komnanuu «Bukhara Brilliant Silk» npocnyxart He oguH
[ecaTok net. [1ng HanoNHeHUs HaWMUX OfEsN Mbl
UCMONb3YeM CaMbli JIYUWMIA NPUPOAHBIA KOMMOHEHT,
XOPOLIO W3BECTHbI C HE3anaMsATHbIX BpeMeH. 310
HeXHble M [eNNKaTHble BOJIOKHA NepBOCOPTHOrO LUesKa

“Man6epun” ang TOHKUX NETHUX ofesn.

i HOME COLLECTION

FOR MANUFACTURERS WE OFFER

HALL ACCOPTUMEHT
ANY SOLUTIONS FOR BUSINESS - -
SILK FABRICS BY DIFFERENT CATEGORIES: B HaLuen konnexuui

BBS HOME COLLECTION
BY TYPE OF RAW MATERIALS NMerTCq BCece30HHble ofeana, NoAyLUKHK,
+100% natural silk KOMNNeKTbl NOCTEJ/IbHOI0 691'Ibﬂ, NXXaMbl.
*mixed - satin c (silk / cotton), atlas (silk / viscose),
«silk with polyester or with viscose. OUR ASSORTMENT
«synthetic (polyester)
in dyed Our BBS HOME COLLECTION has all-season
~bleached (white) blankets, pillows, bedding sets, pajamas.

«multicolor, printed

BY FABRIC STRUCTURE (WEAVING METHOD)

*with satin weave - satin, atlas, twill

*with large - patterned weave - jacquard

-with a two - layer weave (some silk fabrics) B.Nakshband st., 256, Bukhara city info@bbs.uz
200107, Republic of Uzbekistan www.bbs.uz



KpynHeiiLnx B mupe
CTPaH-npou3BoguTeNnen
wepctu B 2019 rogy

CTpAIHUs

NbLLIAst YacTb LIEPCTH, NPON3BOANMOIA B MUPE, BbIpabaTblBa-
Asctpanuu, B Hoom HxHom Yanbce u Buktopuw. Mo oueH-
NeLUanuicToB, B 310l CTpaHe HacuMTbiBaeTcs 40 70 MUAMOHOB
, KOTOPbIX Pa3BOST C Lie/Ib0 MOJYYEHNS LUEPCTH.
25 npoLeHToB 0T 06LLLEr0 MMPOBOr0 NPOM3BOACTBA

Australia

Majority of the wool comes from New South Wales and
ictoria. It is estimated that there are 70 million sheep in
ustralia that is used for producing wool.

Total percentage of world production - 25

2. Kuramn

Mo oueHKam CNeLManucToB, LLUEPCTY,
npoussofnmoii B KuTae, HefoctaTouHo
LN YO0BNETBOPEHUS BHYTPEHHUX NOTpe6-
HOCTeiA CTPpaHbl, 1 MO3TOMY CTPaHa MMNop-
TMpyeT 6oNbLIOE KOMNYECTBO LUEpPCTH 13
ABcTpanuu u fpyrux CTpaH-npou3BoauTe-
nen.

18 npoueHToB 0T 06LLEro MUpOBOrO
NpOV3BOACTBA

2. China

Estimates indicate that wool pro-
duced in China is not sufficient to
meet the domestic demands of the
country and therefore the country
imports a large quantity of wool from
Australia and other major producers.

Total percentage of world pro-
duction - 18
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Pr'oduéing

ountries in the

CoeagviHeHHBIE
IITaTrsl
AMepuKku

CoenuHennble LUtathl  Amepukn
BNSIOTCS TPETBUM MO BEUYMHE Mpo-
n3goguTenem Lwepctu B mupe. CpeaHuit
BbIX0Z, LLIepCTU C OAHOW OBLLbI B 3TON
CTpaHe cocTaBnsieT 0kono 7,2 GhyHToB B
rog.

17 npoLeHTOB 0T 06LLIEr0 M1POBOro
NpOV3BOACTBA

3. The United States of America

The United States of America
is the 3rd largest producer of wool
in the world. The average wool
yield from a sheep in this country
is about 7.2 pounds annually.

Total percentage of world pro-
duction - 17

| 5

ApreHTuHa

37a CTpaHa VIMEET YHUKa/bHYI0 cucTemy
passeneHns osell, OoHa M3 3ameTHbIX 0Co-
BEHHOCTEIA LLIePCTAHON MPOMbILLNEHHOCTI B
ApreHTuHe 3aK/1104aeTCs B TOM, 4T KONMYECTBO
OBEL, TaM HMKOTA He ymeHbLLeTcs. U 310 bna-
rofaps Luaram, NpeanpuHsTbIM NpaBuTeNb-
CTBOM [151 Pa3BITUS NMPOM3BOACTBA LLEPCTY.
MaTaroHus SIBNSETCS OCHOBHBIM MCTOYHIKOM
MPOW3BOACTBA LLIEPCTY B 3TOV CTPaHe.

3 NpoLieHTa ot 06LLEro MUPOBOrO Npo-
W3BOACTBA

5. Argentina

This country has a unique system
that values their wool industry. One
of the notable features of the wool
industry in Argentina is that the num-
ber of sheep has never declined and
the government has taken steps to
promote wool production. Patagonia
is the major contributor to the overall
production of wool in this country.

Total percentage of world pro-
duction - 3

Typuus

X70nKoBas 1 LUepCTsiHash Tek-
CTUIbHAS MPOMBILLINEHHOCTD COCTaB-
ngna noytn 10% ot obuiero BB atoi
CTPaHbl.

2 npoLieHTa ot 06LLero MMpoBoro
Npou3BOACTBA

6. Turkey

Cotton and wool textile
industry accounted for almost
10% of the total GDP of this
country.

Total percentage of world
production - 2
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Hpan

bosbLas yacTb LWepcTy U3 370 CTpaHbl NCMOMb3yeTcs
LNl NPOU3BOACTBA KOBPOB, BOIIOKA, MOCTENbHBIX NPUHAA-
NeXHoOCcTeR W T. 4. VpaH 9BNsieTcs OfHUM M3 CTapeilmnx
NPOWU3BOAMUTENEN LUEPCTY B MUPE, UCTOPUSI KOTOPOTO Haun-
Haetcs B 6500 r. fo H.3. 0Ha U3 NpumeyaTenbHbIX 0CobeH-
HOCTEN MPaHCKOW NPOAYKLMM 3aK/HOUAETCS B TOM, UTO OHa
W3r0TaB/MBAETCS HE TOMbKO U3 LLIEPCTY 0BeL, HO U Bepbto-
108. CerogHs ipaH qBnsIeTcs NTbIM N0 BEAUUNHE 3KCMOp-
Tepom Wepctu. B nocnenHue 75 16T KoNMYECTBO NPOAYKLLAM
MOCTOSIHHO YBE/TNUNBAETCS.

2 npoLieHTa 0T 06LLero MUPOBOrO NPOU3BOACTBA.

Nupus

CyuTaetcs, 4TO CPemHWi BbIXOL LUEPCTH
cocTasnget 3,5 Kr ¢ 0BUpl B rod, HO B WHauM oH
coctasnget scero 0,8 Kr ¢ oBLbI B rof,. 10 oLeHKam
CMeLnanucToB, B 370N CTPaHe B OPraHin30BaHHOM
7. Iran cexkTope HacuuTbiBaetcs 720 Gabpwk, mpon3so-

Majority of the wool from this country is used ASLLUX WEPCTb, @ B MEIKOM CEKTOpE - ropasno
to manufacture carpets, felt, bedding etc. Iran is 6onbLue. 13 atux 720 Tonbko B JlyaxusiHe cocpeno-
one of the oldest producers of wool in the world To4eHo 250 eauHuL,
with a history that traces back to 6500BC. One of 2 NpoLeHTa OT 06LLEr0 MUPOBOrO MPOM3BOJ-
the notable things about Iranian wool is that it is cTBa.
not only manufactured from sheep, but also from
camels. Today, Iran is the sth largest export of wool
and the quantity of production has been increasing
for the past 75 years.

Total percentage of world production - 2.

9. India

Average wool yield per sheep is consid-
ered to be 3.5kg/sheep annually but, in India,
it is just 0.8Kg/sheep annually. This coun-
try is estimated to have 720 woolen mills in
the organized sector and much more in the
small-scale sector. Out of this 720, 250 units
alone are concentrated in Ludhiana.

Total percentage of world production - 2.

OnHoit M3 npumeyaTenbHbIX
ocobeHHocTelt Wwepctn 3 Benu-

kobputaHun  sBnsetcs  ocobas
MPOYHOCTb U BLICOKOR COAEp-
aHue mukpoHa. OHa 06bluHO
MCMOAb3YeTCA I/t N3roTOBNEHIS
KoBpOB, KOBpUKOB 1 T.4. 1o oueH-
kam cnewmanucros, B Benukobpu-
TaHUN HacuuTbiBaeTcs 60 pasnuy-
HbIX MOpOS, 0BeL, U3 KOTopbIX 25
SBNSIOTCS PEAKMMM.

2 npolieHTa ot 0bLLiero Mupo-
BOrO NPOW3BOACTBA.

BeaukKoOpuTAHUA

8. United Kingdom

One of the notable features
of the wool from the UK is that
they are strong with high micron.
They are usually used for the
manufacturing of carpets, rugs
etc. Itis estimated that the UK has
60 different breeds of sheep out
of which 25 are rare breeds.

Total percentage of world
production - 2.

Cyman

lccnenoBannsa nokasbiBatoT, uTo
KONIMYECTBO 0BeLl, BbIPALLMBAEMbIX B
37OV CTPaHe ANs LepcTy, yBenuyuBa-
etcs Ha 2,8% B roa. Lyrop, fybacu u
Batuww - Tpu TMNa NyCTbIHHBIX OBEL,
13BecTHbIx B CynaHe. ,

2 NpOLEHTa 0T 0bLLero MIPOBOIO
NPON3BOACTBA. .

10. Sudan

Studies indicate that the
number of sheep grown in this
country for wool has been grow-
ing at the rate of 2.8% per year.
Shugor, Dubasi, and Watish are
the three types of desert sheep's
found in Sudan.

Total percentage of world
production - 2.
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[pousbodumenel kpyznobasanbHbIX MAWUH
Manufacturers of circular knitfing machines
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SANTONI

1. Tsudokama Airjet Loom 2150 RPM

Q. Picanol OMNIplus Summun 2000 RPM

d. Tsudokama ZAX9200i Master 1800 RPM
4. ITEAM R950 1100 RPM

O. Toyota Air Jet Loom JAT710 1000 RPM

TOF L
1011

10. Baiyuan Machine
Q. Terrot

O. Santoni

1. Sintelli

O. Hang Xing

O. Taifan
4, Orizio
A. Wellknit
Q. Mayer & Cie
1. Fukuhara

TSUDWKOM/\

aMbIX CKOPOCMHBIX MKAUKUX CmaHkod
igh Speed Looms
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The global
logistics
industry

o

MPOBAA MHIYCTPUA

20 40 60 80 100 120 140 160

India
China
Vietnam
UAE
Brazil
Indonesia

South Africa

Iran

Malaysiya

Thailand
Mexico

Myanmar

Nigeria
Kenya
Konuuecrso
E 3an/laHNpPOBaHHbIX
gypt ueBecTHLMiA
Bangladesh Number of planned

investments

W3 20 Bepywmx pbiHKOB, pa3BuBaloLUXCS
A5l NOTEHLMNANbHbIX MHBECTULLNIA,
9 pacnonoxeHbi B A3narcko-

TuxooKkeaHCKOM pernoHe, U 3 U3 HUX

—9-of the top 20 emerging markets for

Viiarg - iV VIO LLLVIC HUSVILINY

..........................

potential investment are focated.in_Asia

Pacific and all of thetop-three.



Ton-10 rpy30BbIx a3ponopTos
EBpoOnb!

Top 10 Cargo
airports of Europe
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B [epmanuu pacnonoxenbi 3 u3 10 kpynHbix rpy3oBbix asponoptos B EBpone,
YTO CBUAETENbCTBYET 0 BAXXHOCTU ee 06pabaTbiBaioLeit NPOMBILINEHHOCTH U

KPYMHbIX ﬂOTpEﬁI/ITEHbCKI/IX PbIHKOB.

- B KkntoueBbIx a3ponopTax pacnonoeHbl KpynHeLImne mesx-
JyHapogdHble 3kcnpecc-onepatopbl: Mapwk v Nlbex - FedEx, Kenbh,
bown - UPS v Jleinuur - DHL.

- PacLumpeHie noHgoHcKoro asponopta XuTpoy Bbi3Basno Cnopbi
U3-3a 3KONOTMYECKIX NPOBNEM, UTO MPUBENO K 33AEPXKKE BBOAA HO-
BOII B3/1€THO-MOCAZ0UHON NONOCHI.

- [lpyrve asponoptbl B EBpone Takxe cTpagatot ot nofobHbIX
OrpaHWyeHi, TaknX Kak 3anpeTbl Ha HOUHbIE MONETbI.

- Boibpocbl v wym ByayT ocTaBaTbCs cepbe3HbIMU NpoBaeMam
ANs 0Tpacau.

- Key airports host the major international express oper-
ators: Paris and Liege - FedEx;

Cologne Bonn - UPS and Leipzig - DHL.

- Expansion of London's Heathrow Airport has been
mired in controversy due to environmental concerns, delay-
ing a new runway.

- Other airports in Europe also suffer from similar con-
straints such as night flying bans.

- Emissions and noise will continue to be important
challenges to the industry.
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Major ports of the EU, North and South

America and the Middle East

Ton-10 noptos: JlaTnHckas Amepuka

Top 10 Ports: Latin America
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Ton-10 noptos: banmxrnit BocTok

Top 10 Ports: Middle East
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Ton-10 noptos: EBpona

Top 10 Ports: Europe
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Ton-10 nopros: CeepHas Amepuka

Top 10 Ports: North America
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7 nyuwmx 6peHAo0B AXKNHCOB
Top 7 Jeans Brands 60

(OakTbi U3 Mupa ppaHLy3CcKoii MoAbI
French Fashion Facts 62

CroumocTb 6penpa
Brand value 64

CTaTUCTMKa MHAYCTPUN MOADI
Fashion Statistics 67

Kananbi c6biTa
Sales Channels 67

My3zeun moabi v TekcTUNS
Fashion & Textile Museums 68

AFDA - 6ynywiee monopbix Au3aitHepoB
AFDA - the future of young designers 70

apxuTEKCTYPA Canpbi Amup
architeXture of Saida Amir 72

Cum6103 KyNbTYp - TPAANLUM U COBPEMEHHOCTD
Culture symbiosis - traditions and modernity 78

FapmoHus B mopenbHom 6usHece
Harmony in the modeling business 82

MO LA

Mbl MOrPYXAEMCSH
B MUP MOAbI, KAK
KYCTO B OKEAH

Model: Alseyda - singer, songwriter, producer.
Country: Uzbekistan, Samarkand.

Background: The mouth of ghosts (UK band).
Nowadays: Rising starin Russia. New Ep «24» and new
lyricvideo «24»is out in Mayin all digital platforms.

WE IMMERSE INTO THE WORLD OF FASHION, LIKE COUSTEAU IN THE OCEAN
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Top 7 Jeans Brands

EVERLANE

ZWARP+WEFT
>

:

Z
!
X
LU TAYLOR STITCH
B cpepnem ans — ORGANIC ‘68
_ SELVAGE
NPON3BOACTBA OAHOM )
napbl AXXMHCOB TpebyeTtcs
1500 nutpos (okono 396 O

rannouos) BOADI.

On average, it takes 1,500 liters (about
396 gallons) of water to produce a

single pair of jeans.

;

Frank A&d Oak
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EVERLANE
FACTS

98%

ucnonb3yemoi BoAbl
nepepabatbiBaetcs

987% of the water used
is recycled

0/
Ha 80 0
CHUKEHne
Bbi6pocos (02

80% Reduced CO2
Emissions

MWIJINOHA KUJ10BaTT-

4yacoB CIKOHOMJIEHHOM
3Heprum / rop,

5.3 Million
Kilowatt Hours of
Energy Saved/Year

BbICYLLUUBAETCH Ha
Bo3ayxe

85% Air-Dried Jeans
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OAKTbI 13 MUPA

PAHIY3CKOM

MO/IbI
r=
Louis Vuitton akobpbi
(DpaHU,Vlﬂ ABNAETCA TDETbUM CXKUraet CBOW CTapble CyMKH,
M0 BE/IMYNHE UTDOKOM B uT00bI COXPAHNTb NOJTHYHO
eBPONEVCKO/ TEKCTUBHOI FrenCh 3KCK/H03MBHOCTD OPeHaa.
MPOMbILLNEHHOCTK, YCTYMad °
TONbKO tanum un repmaHMM' FaSh Ion Louis Vuitton allegedly burns
its old bags to keep the /
France is the third biggest Fa cts brand'’s complete exclusivity.
player in the European textile
industry, only behind Italy and
Germany.
lNo 06bemy noTpebnerIs TEKCTUAS U 0AEXAbI HA
BHYTPEHHEM PbIHKE B 26 MUNMapa0B eBpo LUBEiHAS I X -
MPOMbILLIEHHOCT PpaHLMY 3aHVMAET YeTBEPTOe MECTO B SBHANCE B0 oz ;
Espone. 3a 20 neT kpynHomacLUTabHoe pacnpocTpaHeHme 000116 108 —__
BbIPOC/IO NOYTY A0 /5%, UTO SBNSIETCS BbILLIE CPEAHENO N0 SHrenok-P 0 '
Espone (60%) 1 6nu3ko k cpennemy no CLUA (85%). SDECHO. UTO T
e ne 03Hayae
With domestic textiles and clothing consumption i o1 6o
worth 26 billion euros, France’s clothing industry ATe OOTVDOBAHE
ranks fourth in Europe. In 20 years, large-scale distri- 5 KanudbonHmio e
bution has grown to nearly 75%, above the European 03VCo ofibl CHABAUTE |
average (60%) and close to the US average (85%). 070TON06t 0B A
0COCTO Bpioka
De e orig e
: edo O O e
o o -
i cre O de ¢
o o s De
DA cans were Then Importe c Q0w
i ot o California by Le 2




LE
Mtorwve nonynspHble
- M E RC V R E MOZE/bepbl POLOM 13
GALANT. Opanuum. Cpeny Hux
CCNTENANT PLUSIEURS LUaHenb’ ﬂbep KapLLEH:
- HISTOIRES VERITABLES, Cenw, Xnos,, [lvop
Et tout ce qui s'elt paflé depuis ’ ’ ’

Je premiee Janvier 1672 jufques KnsaHLuw, XKaH lonb foTbe,

A AT, lepmec, NlaHeu, Powac, Myw
B ‘;t ButToH 1 1B Cen-JlopaH.
‘:“-:i .: h
PARIS, Many popular fashion

T :“ODORE GIRARD, dans
e ta Geand'Salle du Palais, du coltédo
Cour des Aydes, al'Envie,

M.DC.LXXIL Yok yyar 1 Bl
AVEC PRIVILEGE DF ROT. én Mercure galoul.

designers come from France.
Some of these include

. Chanel, Pierre Cardin, Ce-

/ line, Chloe, Dior, Givenchy,

Jean Paul Gaultier, Hermes,

y Lanvin, Rochas, Louis Vuit-
MepBbiii ypHan o moze 6bin

n3naH 81678 romy Bo OpaHumm.
OH Ha3biBancs Le Mercure
Galant n npenHasHavancs ans
YuTaTesen MyxcKoro nosna.
MypHan o0 XeHckoi moae
nosisuncs 16 net cnycrs.

ton, and Yves Saint Laurent.

bonbLINHCTBO KpyNHbIX
CTpaH, BKk/toyas benbruto,
Vicnanwto, Moptyranuo,
bpazunuto, iHauo,
Hunepnanabl, [epmannto,
MonbLuy v ABcTpanto,
NIMEIOT CBOKO COBCTBEHHY!O
NHLYCTpUO Mofbl. Tem He
MeHee, TONbKO NSTb CTpaH
C030aNM No-HacTosLLemMy
MeXlyHapOLHYI0 penyTaLmio

The first fashion magazine was
published in 1678, in France.

It was called Le Mercure

Galant and aimed at male read-

< ers. A female fashion magazine

followed 16 years later.

KynanbHuk u3 aByx vacrei,
TaK)Ke 13BECTHbIN Kak
«BUKMHN, Bbin M306peTeH
(GpaHLy3cKMI au3aitHepamu
Makom Xerimom v Jlyn Puapom
81946 rogy v Bnepsble Hbin
NPOAaH B NNSHKHOM MarasiHe
B KaHHax, DpaHuus.

The two-piece swimsuit,
also known as the “bikini,”
was invented by French
designers Jacques Heim and
Louis Reard in 1946, and
was first sold in a beach

shop in Cannes, France.

B AW3aiiHe opexapl. ITumu
CTpaHamu SBASIOTCS
OpaHuus, Benukobputanus,
CoepmHeHHble LWTaTbl
Amepuku, Vitanus n inotHns.

Most major countries have
their own fashion industry,
including Belgium, Spain,
Portugal, Brazil, India, The
Netherlands, Germany,
Poland, and Australia. How-
ever, only five nations have
established truly interna-
tional reputations in fashion

design. These countries are

France, the United Kingdom,
the United States of Ameri-
ca, Italy, and Japan.

(paHLy3ckomy au3aitHepy
Koko LLlaHenb npunucobiBatot
nonynsipy3aLmIo ManeHbKoro

4epHOro NNaTbs.

The French designer Coco
Chanel is credited with popu-
larizing the little black dress.
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CTOMMOCTb BPERIA

leading ten apparel
BeAyLux 6PEHAOB brands in 2019

opexnabl B 2019 ropy

Nike

$32bn

2 Y
&S
2 <

e
T,
%

$1Thn

Adidas

[Tpu oLeHKe cTonmocTy
6peHna Brand Finance
YUUTHIBAIOT €ro Cusy

(koTopas BkntouaeT B cebs Brand Finance’s measure of

brand value accounts for brand

MapKETUHIOBble MHBECTULIN, QQ §
, ~
aKLMOHEPHbIil KanuTan u v 5 m strength (which includes mar-

3dhexTMBHOCTL BU3Heca), keting investment, stakeholder

i
A,0X0Abl OTHEro 1 CTaBkK ; ’ S

pOSATI (MMLEH3NOHHbIE mance), brand revenues and roy-

5 equity and business perfor-
>

CoraLueHus). alty rates (licensing agreements).



W3meHeHus cToMMOCTH NATY CamMbiX
poporocroswux 6panaos B 2019 ropy

40 o
30 §-

20 §

10 -

2015 2016 2017 2018 2019

Nike . H&M . Zara Adidas . Cartier

Croumoctb 6peHpa: nupepbl pocta u NageHus

Brand value: biggest movers in 2019

Changes in
brand value
for the top
five most
valuable
brands in

2019

57% 1%
0 =1/0
Christian Dior Bershka
48% 4%

0 - 0
Uniqlo Hermes
41% 8%

0 - 0
Anta Under Armour
43% 11%

0 - 0
Moncler Bottega Veneta
427 13%

0 - 0
The North Face Pandora
39% 16%

0 - 0
Cartier H&M
371% 20%

0 - 0
Omega Salvatore Ferragamo
36% 267

0 - (1]
Calvin Klein Chow Tai Fook
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Cambie nonynspHbie 6pEHAbI Ha UHCTarpam

The most followed fashion brands on instagram

Victoria's Secret
Nike Football

ZARA Official

Louis Vuitton Official
ﬂas Originals
’ﬁas Football

—
Gucci

—
CHANEL

—

Nike

MJTH NOANKUCYNKOB
mln subscribers
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Fashion Statistics
CraTucTHKa
507,921 581308
518,905
Bbipyuka B
CermeHTe Mofabl B
2020 ropy coctaBut
581,308 mnpg.

segment will amount to -

Revenue in the Fashion
US$581,308m in 2020.

2018 2019 2020
B mnH ponn.CLUA Opexpa 06yBb CymKm 1 aKkceccyapbi
In million US Apparel Footwear Bags and Accessories
2017 2019
Sales Channels
B cermente mopbi k 2021 ropy
267% cOBOKYNHOI BbIpY4KM
bynet o6ecneueHo 3a cuer
OHNaitH-NpoAAX. 2018 2020
In the fashion segment, 26% of total
market revenue will be generated
Offline Online

through online sales by 2021. Offfee e
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Myseu
Buxkropuu u

Anb6epra My3eﬁ

NoHzaoH, Axraws. «MeTponmoauren»
Co3nax B1852 ropy.

B konnexuun 14 000 3xkcnoHaTos. ; Hbro—VlopK,CLLIA.

[Mocetuteneii s rog; 3 230700. ] Co3nan 81937 ropy.

' B konnexuny pasaena «<Mopa» 35 000

1. Victoria 8& Albert Museum =T 3KCMOHATOB.

London, England & Mocetuteneit B rog; 6115 881.
Since: 1852; o

Collections: 14 ooo + accessories. { ) 3. Metropolitan Museum of Art

Yearly visitors: 3,230,700. New York City, USA.

Since: 1937

Collections: 35,000 exhibits

Yearly Visitors: 6,115,881

2. Fashion Museum

bat, AHrnng. Bath, England

\VJ
My3e“ Co3naH 81963 rogy. Since: 1963

B konnexkumn 100 000 axkcnonatos.  Collections: 100,000 exhibits
MOIIBI Mocetuteneit 8 rog; 130 000. Yearly Visitors: 130,000




Mapws, OpaHuus.

Co3naH 81905 rogy.

B konnekumn 81000 3kcnoHaTos.
Mocetuteneit 8 rog; 10 000 000.

Museum of Fashion and
Textiles in the Louvre
Museum, Paris, France
Since: 1905

Collections: 81,000 exhibits

Mysen
MOJBI

M TeKCcTHIA B JIyBpe

Myseu
lanbepa

Mapws, OpaHuus.
Co3nan: 1977 ropy.
B konnexumu: 50 000 skcnoxatos.

5. Palais Galliera

Paris, France

Since: 1977

Collections: 100,000 exhibits

KMmorckum

HHCTHUTYT KOCTIOMOB

Kuoto, Anoxus.

Co3nat B1978 ropy.

B konnekumn 12 000
npeametos ofexapl 116 000
LOKYMEHTOB.

6. Kyoto Costume Institute
Kyoto, Japan

Since: 1980

Size: 12,000 items of clothing
and 16,000 documents

Noc-Armxenec, KanudopHus, CLLA.

Co3nat B1978 ropy.

B konnexummn 15 000 3xcnoHaTos.

9. FIDM

Los Angeles, CA

Since: 1978

Collections: 15,000 exhibits

FIDM

MFIT

Hbto-Vopk, CLLIA.

Co3paH B1975 ropy.

B konnexuwm 50 000 skcnoHaTos.
Mocetuteneit s rog; 100 000.

7. MFIT

New York City, NY

Since: 1975

Collections: 50,000 exhibits
Yearly Visitors: 100,000

My3sen
KOCTIOMOB

Manpug, Vicnanus.
Co3naH B1925 rogy.
B konnexunn 160 000 3xcnoHaToB.

8. Museo del Traje
Madrid, Spain
Since: 1925

Collections: 160,000 collections

My3eH rocyJapCcTBEHHOIO
YHHBEPCHTETA

KeHTa

Ken, Oraito, CLLIA
Co3zpna+ 81985 rogy.
B konnexuwm 20 000 3xcnoHaTos.

10. Kent State University

Museum
Kent, OH
Since: 1985

Size of Collections: 20,000 exhibits

1

www.fashionand-
textilemuseums.
com
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AFDA - Oymyiee MOJIOIBIX TU3AHHEPOB

Hesasucumas opranusaumns Azerbaijan
Fashion Designers Association (AFDA)
bbina cozpana B 2018 roay Aidcens Tyceit-
HOBOW C LENbl0 BHECTW CBOW BKNag B
pa3BuTMe a3epbalifkaHCKOl  UHAYCTpUN
MOl NyTEM Pa3BUTUS KOMMYHWKaLUU U
COTPYLHNYECTBA  MeXAY MOAENbepamu.
lToMIMO OKa3blBaEMO NOAAEPKKM MecT-
Hbim 6pennam, AFDA aBnsetcs akTMBHbIM
C006LLECTBOM, NO3BOASOLLNM U 3apybes-
HbIM [u3aiiHepam BOpBaTbCs Ha asepbaia-
KaHCKMA PbIHOK. Tak nosensetcs 6peHs
Baku Fashion Expo, KoTopblit cTaHoBuTCS
MeXyHapoAHON  MOAHOW  BbICTaBOUHON
NNOLIAAKONA, The Kaxaplil npodeccnoHan
mogpbl, byab To AmM3aiiHep, Gotorpad nau
KYPHANWUCT, UMEET BO3MOXHOCTb Npofe-
MOHCTPUPOBATb CBOW NPOdeCCMoHabHble
Bo3mMokHOCTU (@afdabaku, www.afda-az.
com).

MeponpusiTne nposogutcs figa pasa
B rog - Maii/WioHb 1 Hosbpb/[ekabpb - n
MPOLOMKAETCS OT OAHOr0 [0 YeTblpex
[iHeii. B Hem moryT npuHUMaTh yyacTie ot
30 nwm3zaitHepos 1 Bonee. KoHuent mepo-
NpUSTUS: MOLHBIE MOKa3bl, MHCTANASLMY,
BbICTABKM, CEMMHAPbI U MaCcTep-Knaccbl.

3BE3/1bl MOALbI / FASHION STARS

Aiicenpb
lyceiiHoBa
Aysel
Huseynova

The independent organization
Azerbaijan Fashion Designers Associ-
ation (AFDA) was created in 2018 by
Aysel Huseynova with the aim of con-
tributing to the development of the
Azerbaijani fashion industry through
the development of communication
and cooperation between fashion
designers. In addition to providing
support to local brands, AFDA is an
active community that allows foreign
designers to break into the Azerbaijani
market. This is how the Baku Fashion
Expo brand appears, which becomes
an international fashion exhibition
venue where every fashion profes-
sional, whether a designer, photogra-
pher or journalist, has the opportunity
to demonstrate his professional abili-
ties. (@afdabaku, www.afda-az.com)



Yupeoutenb M UCMONHUTENbHbIA
nupektop AFDA, fashion KoHcynbTaHT, Bna-
nennua Baku Fashion Expo Aiicens lyceit-
HOBa ABMSIETCS OCHOBATENEM HECKOMbKMX
MOLHBIX MHHOBALMOHHbIX NpoekToB. OHa
SBNAETCA NpeanpuHumatenem B cdepe
MOZb! U aKTUBHBIM [IeATeNIEM B Hanpasne-
HIW Pa3BUTMS MOJAIOLLMX Hafexmy npo-
eKTOB, BK/0Ya MOZy, LndpoBble meaua,
TexHonoruu 1 0bpazosarue. OpueHTUpysICh
rnaBHbIM 06pa3om Ha baky, oHa cTpemuTcs
K Tomy, uTobbl cpenatb A3epbaitxaH
O[HOM M3 CamblX BAWATENbHbIX CTPaH B
chepe au3aitHa mogbl.

The event is held twice a year -
May / June and November / Decem-
ber - and lasts from 1 to 4 days. It
can be attended by 30 designers or
more. The concept of the event: fash-
ion shows, installations, exhibitions,
seminars and master classes.

Aysel Huseynova is a founder and
executive director of AFDA, fashion

consultant, owner of Baku Fashion
Expo, the founder of several fashion
innovative projects, being a fashion
entrepreneur and an active figure in
the development of promising projects,
including fashion, digital media, tech-
nology and education. Focusing mainly
on Baku, she seeks to make Azerbaijan
one of the most influential countries in

the field of fashion design.
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/IHTEPBbI0
apxuTEKCTYPA

LAV LBl AMU

Komnan 3 Camblx
mananmiil aude Amup
¢ npocvboll UCmMouHuKe
800XHOBEH blnyckaem,

WTMA interviewed
about herwork,

mirwith aim to tell
and much more.

Qotorpacbl: PaBwanus, Juns Hacbiposa, Aptém [ipo6biwes n Jluau Urep.
Photographers: Ravshaniya, Lilya Nasirova, Artyom Drobyshev & Lillie Eiger.
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Mo gu3aiiH -
3T0 3a4acTylo
HecTaHAApPTHbIN
noaxoa K reme,
NpoABAAIOLLUIACS

- Canpa, pacckaxwre, noxanyicra, Kax p u." Saida, tell us please, how and
1 Koraa nposBniCs Baiw nHTepec K An3aiHy. B HEOXXUAAHHOM when did you express your interest in
ofesxabl, K moge? B kakoin momeHT Bbi fashion design? When did you realize
MoHsim, YT0 370 Baiwe npu3saxme? "phoEHM“ ¢0prl n that this is four passion?

- Pacckasbisatb, uto B geTcTee nobuna TEKCTypbl. B03MO)K|'|0, -So, I will noF tell that this. interest
PUCOBATD M HApSKaTb KyKOA, HE CTaHy, TaK came from drawing and dressing dolls
KaK, Ha MOV B3rgd, 3T0 HOPMabHO ANA |103TOMy MHOrue in my childhood, because in my opin-
1060 AEBOYKU. ion, this is normal for any girl.

Moit HTEpeC K n3aliHy OeXabI, KOTO- BUAATB Moux PaGOTaX My interest in fashion design,
pblii BMOCNEACTBAM MOBAMSA Ha BbIGOP aBaHrapp, u ¢yTpr3M which subsequently influenced the

BynyLLei npodeccum, NposiBUCs y meHs K 17
rofam, mocse Toro, Kak 9 nobbisana B Benu-

choice of a future profession, appeared
at the age of 17, after my trip to the

KoBpuTaHUK. 310 Bbina LWKONbHAs rpynnoBas
noe3aKa 15 MPOXOXAEHHs TPEXHEAENbHOMO
Kypca aHrnickoro si3bika. Mol skunm 1 yun-
nuch B rpadctee KeHT v aBa pasa B HEeNo e3nun Ha KCKYPCUIo B
JloHaoH. BoT MMEHHO B 3TOM KOCMOMONUTMYECKOM FOPOAE § UCTbITana
KyNIbTYPHbIiA LLOK 11 6b1na nog 60nbLLAM BRIeYaTeHem T BCEroYBUaEH-
Horo. o Bo3BpaLLIeH!M JOMON, 04apoBaHHast U BAOXHOB/EHHaS JIoHzo-
HOM, i MIOHSN, YTO XUy CTaTb AM3aliHEPOM OAEKAbI, U NO3TOMY TBEPAO
peLLMna NocTynarb B yuebHoe 3aBefieHue TOMbKO B 3TOM HanpaBneHuy.
XOTs M3HaYanbHO Liefbio Bb1n S3bIKOBON BY3..

- [lomHute i Bbi nepsyro Bewwb, cLumTyro Bamu?

- Hy, ecniv nepByto, T0 370 GapTyK Ha ypoKe TpyAa eLLe B LUKOAb-
Hble robl.

A uTo KacaeTcs 0Aek[bl, T 3T0, KOHEYHO, NepBas KypcoBast
pabota B PecnybnnkaHCKOM XyLOXXECTBEHHOM YUNNLLE WM.
1. 1. BeHbkoBa. 310 Hbin BPHOYHDBIN KOMMNEKT B CTUNE AUCKO
U3 KOMBMHMPOBAHHOrO MO LBETY NaKMPOBAHHOMO KOXK3a-
MeHWTens.

- Orkyna Bbi yepnaerte BroxHoseHue npy co3-
LIGHUN HOBbIX KONIIeKLINIA?

- CnoxHO [aTb OHO3HAYHbIA
oTBeT. BpoxHoBeHnemM Moxer
MOCAYXMUTb YTO YrofHo. 370
MOXET ObITb MyTeLLECTBME,
OUAbM,  My3biKa, KHWM,
noboe npov3BeseHue
MCKYCCTBA, HaLMOHAMbHbIE
TPaAMLMK, NPUPOAA, HayKa,
HOBbIE TEXHONOMAN U T4,

MHe wHTepecHo aHanu3supo-
BaTb TEMY, PE30HMPYIOLLYIO CO MHOW,
HEe3aBUCUMO OT Kakux-nnmbo TeHpeHumi. Wpes
MOXET 3apPOANTLCS NOACMYAHO U BbIHALLMBATHCS
JOro, BCE 3aBUCUT OT 0bcTodTenbcTB. YT0-TO
YOQAeTCs Peany3oBaTb, a UT0-To TaK W OCTAETCs Ha
YPOBHE uaen.

UK. It was a three-week school group
trip for English course. We lived and
studied in the County Kent and went
on excursions to London twice a week. | experienced a cul-
tural shock and was very impressed with everything | saw
in this cosmopolitan city. Upon returning home, charmed
and inspired by London, | realized that | wanted to become
a fashion designer, and therefore | decided to continue my
higher education only in this direction. Although initially the
goal was a university of linguistic and philology.

- Do you remember the first thing sewn by you?
- Well, if the first, it was an apron in the Arts and Crafts
lesson in school years.
As for clothes, it is certainly the first term paper
in the Republican Art College named after PP
Benkova. It was a trouser set in the style of a
disco from a combination of color varnished
leatherette.

- What inspires you while creating
new collections?
- It is difficult to give
a definite answer. Any-
thing can serve as an
inspiration. It can be a
journey, a film, music,
a book, any work of
art, national traditions,
nature, science, new
technologies, etc.
| am more curious about
analyzing an issue resonating with
me, irrespective of any trends. An idea can
be generated implicitly and be hatched for
a long time, it all depends on the circum-
stances. Something can be implemented, but
something remains just an idea.
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- Y noboro auaiiHepa onexzbl ecTb CBOA MHAWBAAYANbHbIA
ctunb. Kak 6b1 Bbi oxapakTepu3osanm cBoii CTusib?

- MHe cnoxHo oueHuBaTh CBOK paboTy 1 OMUCbIBaTL CI0BAMM
70, YTO 51 BbIpaX<ato NOCPEACTBOM TKaHM 1 An3aiiHa oaexabl. lymato,
K/IOYEBO YepToiA, MAEHTUGULMPYIOLLE) MOt AU3aiiH, IBASIETCS TO,
YT A TLLATENBHO QOKYCMPYIOCh Ha pa3bope npeameta u3yuenus. Mo
AV3aliH - 370 3a4aCTyt0 HECTaHAAPTHbIN NOAXOL, K TEME, NPOSBAAIO-
LUMIACS B HEOXWNAAHHOM NPOUTEHNU GOPMbI 1 TEKCTYPbI. BO3MOXHO,
M03TOMY MHOT e BAAST B MOUX paboTax aBaHraps U GyTypusm.

- Any designer has his own individual style. How would
you characterize your style?

- It is difficult for me to evaluate my work and describe
in words what | express through fabric and clothing design. |
think the key feature that identifies my design is that | care-
fully focus on the analysis of the subject. My design is often a
non-standard approach to the topic, manifested in an unex-
pected reading of the shape and texture. Perhaps that is why
many see avant-garde and futurism in my works.
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- Ha koro 8 ocHoBHoM paccuuTawa conasaemas Bamu ogexaa?

- He MoryyTBepaaTb HacueT Bo3pacTa CBOEI LeNeBow ayauTo-
pUK, Tak KaK MOWMI KAMEHTaMI CTaHoBUAMCH Ntofn ot/ fo 70 ner..
HO Ha AHSIX NPOBEPUAA CTATUCTUKY CBOEW ayfUTOPUU B UHCTArpam,
0Ka3an0Cb, YTO MOW aKKayHT Bbi3biBAeT HauBOMBLUNIA MHTEPEC Y
JKEHLLWH B Bo3pacTe ot 25 1o 45 net. Ecnn fiaBaTb XxapaKTepucTuky
nonsm, kotopble HocaT ogexay ot SAIDAAMIR, To, 6e3ycnoBHo, 310
NOAV, LEHALLIME 1 34aCTyH0 HEMMOXo pa3bupatoLLIMEcs B NCKYCCTBE.
370 NPOABMHYTbIE, CAMOAOCTATOUHbIE, MMEIOLLIME XOPOLLNI 3CTETH-
YECKUI BKYC AEBYLUKI U XXEHLLAHDI.

- Kakwe 06pa3bi BaoxHossoT Bac?

- HeobbiYHble 06pa3bl KEHLLH 1 MyXUNH, 061aAAOLLLAX BHYT-
PEHHUM [OCTOMHCTBOM W MPUTAraTeNbHON CUAON, KOTOPbIE MOTYT
He nognadatb Nof 0bLenpu3HaHHble KaHOHbI KPacoThbl W He Bnu-
CbIBATbCS B TPEHADI, HO MPY 3TOM UMEKOT CBOKD APKO BbIPAKEHHYIO
WNHOVMBUYaNbHOCTb.

- [e MOXHO KynuTb co3aaHHble Bamu Beww, U Kakue U3 Hix
JlyvLLie BCero Mpoaarrcs?

- KynuTb MOXHO noka TonbKo B Hallei cTyauu. A BblaennTs
KaK/e-To BELLM MHe CNIOXKHO, NOTOMY UTO NPOAAETCS BCE.

Ho onbiT nokasan, 4o Gonbluei NonynspHOCTbIO MOAb3YHOTCS
Te MOfeNV, rae BblAEpXaHa 3010Tas cepeamHa. [e MHTepecHas
«(ulKa» B AM3aliHe M3LENNS FTapMOHUYHO COBAMHEHA C MpaKTHY-
HOCTDO.

- KTy Bac 3aHumaercs mapketnHrom?
- loka yto 5 cama.

- Kakve pynHocTv Bo3HuKamm 8 Hayane nymu?

- 33 HeumeHnem CBOEro Lexa U BBuzY
CBOEI1 HEOMbITHOCTM B TEXHIKE KPOSH U LLIMTbS, —
Ha nepBblX Mopax Bbl0 CIOXKHO MPOKOH- W r
TPONMPOBaTb KauecTBo MOLUMBA M3LENWil, '
KOTOpbIil  OCYLLECTBAANCS HA  CTOPOHE.
Bnocneacteun npuwnoch Aoy4uMBaThes
0TTauMBaTh Ha NPaKTUKE CBOW 3HaHMS B -
TEXHNYECKOM MNaHe, YTo B NPUHLMME
Heobxoaumo Ans noboro npodec-
CYOHA/NbHOTO fi13aiiHepa.

- Kakoi coser Bbi ganm
bbl HAYMHAKLMM AU3GIiHE-
pam?

- He nepecrasatb
YUUTBCS, Mo3HaBaTb
HOBOE N8 ceba m
BCerda MATW B HOTY CO
BPEMEHEM.

- Who are your clothes designed for?

- | can't say about the age of my target audience, as
people from 7 to 70 years old became my clients ... but
after checking my audience’s statistics on instagram, it
turned out that my account was of most interest to women
aged from 25 to 45 years old. If you a characterize people
who wear clothes from SAIDAAMIR, then, of course, these
are people who value and often well versed in art. These
are advanced, self-sufficient girls and women, with a good
aesthetic taste.

- What images or characters inspire you?

- Unusual images of women and men with inner dignity
and attractive power, which do not fall under the generally
recognized canons of beauty and do not fit into trends, but
at the same time have their own distinct personality.

- Where can | buy the items you created, and which
ones are the best selling?

- You can buy them only in our studio. And it's hard for
me to highlight some things, because everything is for sale.

But experience has shown that the most popular models
are those where the golden mean is sustained and where an
interesting “trick” in the design of the product is harmoni-
ously combined with practicality.

- Who is promoting your company?
- For now, myself.

- What difficulties did you experience at
the beginning of the journey?
- Due to the lack of own workstation and
our initial inexperience in the technique of cut-
ting and sewing, it was difficult to control the
quality of tailoring products,
which  was  outsourced.
Subsequently, | had to
learn further and put my
knowledge into practice,
which, in principle, is nec-
essary for any professional
designer.

S
"W,
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- What advice would
you give to young design-
ers?
| - Do not stop learn-
ing, learn new things for

yourself and always
keep up to date.



My design is often a non-
standard approach to
the topic, manifested in
an unexpected reading
of the shape and texture.
Perhaps that is why
many see avant-garde
and futurism in my
works.
L




Moel Bosh
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Y3HaBaemas 1 3HakoBas Anq Y3bekucraHa
mapka Moel Bosh — 310 pesepaHc Tpaguunsm u
NporpeccuBHble TexHonoruu. bpexa cywlectsyet
Ha aBe cTpaHbl — JlaTeuio n Y3bekncran. B ocHose
KOO0 KOANEKLUMU NexuT Gunocodus, BLOXHO-
BEHME 11 CUMBVMO3 AUMaMETPANbHBIX KYNbTYP.

Astop 6penaa — 3yxpa WHat 3yxpa popu-
nacb 1 Bblpocna B Y3bekucTaHe, Mo3Tomy BCe,
4TO CO3BYYHO C POLHON KyNbTypoiA, el 0cobeHHO
6nm3Ko. B cBoelt NobBm K CTpaHe 3yxpa npusHa-
eTcs nocpeacTsom konnekuuii Moel Bosh, 0bbean-
HSA% TPAAMLMOHHbIE MaTepuanbl 1 cnocabbl pabo-
TaTb C HUMM C COBPEMEHHBIMU TEHLEHLIMAMA.

boratbie akTypbl TpaaMUMOHHbIX A5 y36ek-
CKOI 3eMW LUIENKA 11 XNOMKa, aipaca 1 LLoin 3yxpa
COYETAET B CBOWX LIBETOBbIX PELLEHNSIX MO-CBOEMY,
C030aBas YHWKANbHbIE NATTEPHbI [NS KAXLOrO
u3nenws. [13BecTHble Ha pofmHe 6peHfia fekopaTuB-
HO-NPUKNaAHbIE PEMECNa, TakMe KaK BbILLIMBK, ne-
TEHUE U N3YBOPK, KOMaHAa BpeHa nHTepnpeTupyet
N0-CBOEMY 11 BbINOMHSET BPyuHYto. bnarogaps stomy
KayK[i0€ M3fenve [eliCTBITENbHO LEHHOE.

Moel Bosh onHoit 13 nepsbix Hauana cneno-
BaTb [IBVXKEHMIO YCTOAUMBOMO Pa3BUTUSI 11 COXPa-
HEHWA MPUPOLHbIX PECYpCOB, NO3TOMY CErofHs
CO3/1aHue N3e1i MAapKU NO-HACTOALLEMY MOXHO
cyuTatb 6e3oTxofHbiM. MHoxecTBo dparmeHToB
TKaHW, OCTALLMXCS nocne paboTbl Haf OAHO
no3nuue, MoryT BbiTb MCMONMb30BaHbI MO3XKE B
M30eNNAX C 3NEMEHTaMI N3UBOPKa.

Yto kacaetca ctuns Moel Bosh, 1o oxapak-
TEPU30BATb €r0 MOXKHO KaK KOMMPOMUCC Mex.y
Boctokom n 3anafom. Kaxpas konnexuns 6peHaa
obpetaeT coBpemeHHble GOPMb, CBOMCTBEHHbIE
3aMafHoii KyabType, Ho 06pamneHbl BOCTOYHbBIMIA
MOT/BAMU M TPAAMLUMOHHBIMI PELLEHNSIMM.
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Being a recognized and iconic brand in Uzbeki-
stan, Moel Bosh is a curtsy of tradition and
advanced technology. The brand exists in two
countries, namely in Latvia and Uzbekistan. Phi-
losophy, inspiration and symbiosis of diametrical
cultures is at the heart of each collection.

The brand owner is Zukhra Inat. Zukhra was born
and raised in Uzbekistan, so everything that is adapted
with the native culture is especially close to her.
Zukhra recognizes her love for the country through the
collections of Moel Bosh, combining traditional mate-
rials and modern ways to work with them.

Zukhra combines rich textures of silk and cot-
ton, adras and shoya, which are traditional for the
Uzbek folk in their own colors, creating unique
patterns for each item. The arts and crafts known
at home of the brand, such as embroidery, weaving
and patchwork, are interpreted by the brand team
in their own way and are hand-made. Thanks to
this, each item is really valuable.

W
N
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Moel Bosh was one of the first to follow
the movement of sustainable development and
conservation of natural resources, therefore,
today the creation of brand products can truly
be considered waste-free. Many fragments of
clothes remaining after producing one item can i
be used later in items with patchwork elements.

As for the Moel Bosh style, it can be
described as a compromise between East and
West. Each collection of the brand incorpo-
rates elements of modern Western culture,
but at the same time it is framed by oriental
motifs and traditional solutions.

(otorpad: luna Mupkapumosa

L .
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2012
- debut of the first brand
collection on the project

«Transfiguration» (Tashkent).

2014
- participation and training
in the framework of SPINNA
Circle Empowering Women in
Fashion & Textiles Globally
(London, UK) with the support of
USAID. Display of a collaboration
collection with Kazakhstani
designer Aigul Zhanserikova as
part of SPINNA Circle London.

2016
- Mercedes-Benz Fashion Week
Russia S517 (Moscow, Russia).

2016
- Creation of the
Moel Bosh Home line.

2017
- showroom collection at
Mercedes-Benz Fashion Week
Thilisi SS17 (Thilisi, Georgia).
Mono show on the Riga Central
Market (Riga, Latvia). The show
“A Second Before ..." in Vlad
Zamanov's space “Entrance # 3"
(Tashkent).

2017, 2018
- A show at the international
trade forum in Almaty

(Kazakhstan).
2018 ey - :_.I. §
- fashion shows at the Rt L
= ]

Astana Fashion Show
(Astana, Kazakhstan), Sheikh
Zayed Heritage Festival (Abu
Dhabi, United Arab Emirates),
Riga Fashion Week SS19 (Riga,

Latvia).

-

2018
- presentation of the
Silk Voyage by Moel Bosh
SS19 collection at the State
Museum of Applied Arts of
Uzbekistan (Tashkent)

2020
- Fashion of Uzbekistan:
yesterday and today.
Exhibition in the house of

photographs.

@ info@moelbosh.com
€ Moel Bosh
@moelbosh



MHozue degywiku meumaiom ce200H4 0

Kapbepe Modent. A Uumo de HYHCHO ele, Kpome
onpedeneHHbIX MOOJENbHBIX NAPAMEMpPO8, CMpPoliHOl
dueypsl u cumnamuunoll srewrocmu? O mom,
Jnleeko iu 6imsb modenvio, pacckaswvisaem FOnua Iak.

)

L1

(ororpad: Muna Anekcanaposa
AccucrenT: [lapbs lanukosa
Mevikan: CBetnana Mak

Mecro: Crynms Kaponunbi lopopneii
Mogent: l0nusi Mak @ @yustapak
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0nus, pacckaxute, kak Bbi npuimm B
MoZgenbHbIi busHec?

- 91 Bcerna 6bina yenosekom TBOpue-
CKMM, MHe HpaBUAUCb NEpeBONOLLEHS,
BCErda POXAANUCD Pa3nuuHble  Naew,
3anymku. [loatomy ans meHs 6biTb moge-
NblO - 370 0TYaCTU BbITb Camoit coboit. 4
NpocTo [enalo, T0 YTO MHe [O0CTaBAser
yooBONbCTBME. K TOMY K& MHE 4acTo
roopunu: «Tebe HyXHO MATA B MOLENM».
1 Bcerga bbina xymeHbkas M BU3yanbHO
KayCb BbllLle, Yem ecTb Ha Camom [Aene,
HY ¥ BHELUHOCTb MOAENbHAs - 370 TO, UTO
FOBOPAT CO CTOPOHbI, MHe cebs TpymHO
oueHnBatb. OnHako cpeam Bcex 6aU3KMX,
LpY3eil, 3HaKOMbIX, KTO NPOYU MHe Byay-
Liee moZenu, Bbinn Te, KTO Mopaepykmnsan
3Ty uaet Haubonee akTMBHO, BykBanbHO
33CTaBNss MOWTM XOTb HA Kakue-HMByab
cbemku. M ecniv Bbl He noaaepikka 61u13kux,
BO3MOXHO, 9 Obl TOSIbKO MeuTana 06 37om,
HO HUKOrAa Obl He peLnnace.

Korga w rae cocrosncs Baw ge6ror 8
ponv mogenn?

- Bnepsble nopabotatb  Mofenbio
MHe mocyacTameunoch Ha fashion show B
Ceyne (o 370r0 6bIN AUWD ONBIT YUACTIS
B poToceccusx). 06bABNEHNe Halen Mo
My W ckazan: «nonpobyit». MHe HyxHO
Bb1n0 BbIATY Ha NOAMYM Nepes, Kamepami
n ny6AnKoW B UyKOl CTpaHe, NPONTUCH Ha
kabnykax psmom € abconoTHO HesHako-
MbIMW Nt0AbMI.  04eHb BONHOBaNaCh, HO
Kak TONMbKO Bbillna, BOAHEHME YAernocs,
ByaTo S BCIO XW3Hb XO4MAA He Mo yauLam,
a no nofnymy. 370 6bIN UMEHHO TOT Nepe-
NOMHbIA MOMEHT, KOTAia S MOHANa: 3T0 TO,
47O MHe Hy»HO. OcTaHaBnMBaTbCS Ha 3TOM
51 He X0uy.

bSHECE

HARMONY IN THE MODELING BUSINESS

Today many girls dream of a modeling career.

And what else is needed, except certain model
parameters, a slim figure and good looks? Julia Pak
will tell us whetherit is easy to be a model.

Julia, please tell us how you came to the modeling business.

- | have always been a creative person, | liked transformations, various
ideas were always born. Therefore, to be a model for me is mostly to be myself.
| just do what | enjoy and get satisfaction. Also, my friends often told me: "You
need to be a model." | was always thin and visually seem taller than | really
am. Although | always hear about my model looks from other people, it's hard
for me to evaluate myself. Nevertheless, all the relatives and friends who pre-
dicted my future profession, there were those who supported this idea most
actively, literally forcing me to go to at least some model shoots.

| would have never decided to be a model and only dream about this
opportunity without the support of loved ones.

When and where was your debut as a model?

- For the first time, | was lucky to work as a model at a fashion show
in Seoul (before that | only had experience participating in photo shoots).
My husband found the ad and told me to try it. | had to go to the podium
in front of cameras and an audience in a foreign country, walk in high heels
next to complete strangers. | was very worried, but as soon as | got out,
my anxiety disappeared, | walked the catwalk instead of walking along the
streets. This was exactly the turning point when | realized that this was
what | needed. | don't want to stop there.



N/ | MOAA/ FASHION

«Kak-To0 pa3 aupeKTop MopenbHOro areHTCTBa
He B3/1a Ha NOKA3 NOAXOAMBLUYIO N0 BCEM
napameTpam AEBOYKY WL NOTOMY, 4TO B Heil
He 6b1J10 NNACTUYHOCTH...»

—
A

B nwoboii npogeccun ectb ceon 0cobeHHocTH n cnoxHocTy. (
Kakvmu npobnemamu Bam npuLLaoCk CTONKHyTbCS?

- C BonbLuoii HeOPraHW30BaHHOCTbIO M CMOHTAHHOCTbIO. Korda
Mpueskaellb Ha CbeMKM, Tbl NPAKTUYECKM He 3Haellb, YTo Tebs
pert. Tebe MOryT Ha3HauMTb Ha Yac, Ho Mo GaKTy Bbl HAUHETE TONbKO
B UeTbipe, 1 BpeMS OKOHYaHWs BCerda nog BOMpOCoM. Bac moryt
HaKpacuTb, 0A€Tb, NpHyecarhb Tak, kak Bam abCcoMioTHO He HPaBuTCS,
HO Bbl HUYETO He MOXKeTe C 3TUM NOAeNaTh, 370 Balla paboTa, UMeHHo
B Takom 0Bpa3e BaC XOTAT BUAET. TaK YTo, eC/I Bbl YeNOBEK HETepe-
NNBbINA, He MoBSLLMA IMNPOBM3aLINIA, IKCNEPUMEHTOB U COPNPU30B,
70, CKOpee BCero, MOAe/VHT Bam He NofoAeT.

Bbi yaensere spems putHecy?

- [laxe ecnm Tbl Ta camast «BefbMa», KOTOPasi <MHOTO eCT 1 He ToN-
CTeeT», 3aKOH 3eMHOT0 NPUTSHIKEHNS HUKTO He OTMEHSI, U Xynoe Apsi6-
N0e Teno BbIMNAANT OTHIOAb He NpUBAeEKaTeNbHO. Kak-To pa3 AnpekTop
MO/E/IbHOr0 areHTCTBa He B3ANa Ha MoKas MOAXOAMBLLYIO N0 BCem
napameTpam eBOUKY IMLLIb NOTOMY, 4TO B Helt He Bbln0 NAaCTYHOCTH,
0Ha NMOCOBETOBANa e/l 3aHATbCS 10roM, @ NOTOM NONPOHOBATLCS BHOBD.
Ha cbemkax 4acTo MPUXOAWUTCS MHOTO XEeCTUKYNMPOBaTh, MNaBHO
KPaCcvBO ABUraTbCs, NO3TOMY /191 Kaxk[OW [eBYLLIKW, MEUTaIOLLed CTaTb
MOZEbIO, 04eHb BAXXHO MMETb NOATAHYTOE, rbKoe Teno.

Yro Bam HpasuTcs 6onbLue BCEro HA MOKA3aX MOA?

- BHUMaHe v MoLLHbIA pa3psi ANs CamMooLIeHKN. Kaxkaomy xoueTcs
MHOrfa NOYYBCTBOBATb CeBst HeMHOrO 0COBEHHbIM, MOKa3 MOf, - Camoe
NOMXoAsILLEee /1 3TOr0 MecTo. BO3MOXHOCTb NO3HaKOMUTBCS 1 nopabio-
TaTb C MHTEPECHBIMM U HEoBbluHbIMI NtofbMu. KawkaoaHeBHas pabota
Haz coboii. OueHb NpocTo, rsas B 3epKano, HaiTy AydLLmit pakype ans
cebsl, Ho CTOWT OTBEPHYTCS 1 BCE MbICAN/NO3bI pa3neTatorcs.

MonenuHr- 310 ymeHue uyBcTBOBaTH Cebsl. 7 3TOMY TONBKO yuyCh.

Any profession has its own chal-
lenges and difficulties. What prob-
lems did you face?

- Great disorganization and spon-
taneity. When you come to the shoot-
ing, you practically do not know what
awaits you. Although your appointment
is usually scheduled, in reality it can be
postponed and you may have to work
overtime. You can be dressed up, combed
the way you absolutely do not like it, but
you can not do anything about it, this is
your job, it is in this image that they want
to see you. So, if you are an impatient
person who does not like improvisations,
experiments and surprises, then most
likely modeling will not suit you.

Do you spend time on fitness?

- Even if you are that "witch” who
“eats a lot and does not get fat,” no one
canceled the law of gravity, and a thin
flabby body does not look attractive
at all. Once, the director of a modeling
agency didn't employ a girl who was
suitable in all respects for the show just
because she did not have plasticity, she
advised her to do yoga, and then try
again. During the photo shoot, you often
have to gesticulate a lot, move smoothly
and beautifully. It is very important to
every girl, who dreams of becoming a
model, to have a trim, flexible body.

What do you like most about
fashion shows?

- Attention and powerful discharge
for self-assessment. Everyone sometimes
wants to feel a little special, a fashion
show is the most suitable place for this.
The opportunity to meet and work with
interesting and unusual people. Daily
work on yourself. It is very simple, look-
ing in the mirror, to find the best angle
for yourself, but it is worth turning away
and all thoughts / poses are scattered.

Modeling is the ability to feel. I'm
just learning this.




Ectb m1 yT0-T0, Yero CToMT oCTeperatbcs v U3beratb B 370N NpUBEKATENbHON AN
MHorux npogeccun?

- He ctouT cornawatbes Ha nobyto paboTy pady OMbiTa, He Y3HaB Kak MOXHO
6onbuie uHdopmaLm. Ceiuac 04eHb MHOTO MOLLIEHHUKOB B MHTEpHeTe, npeanara-
tolmx Gonblume AEHbIN 33 CbeMKy, OHU NpocsIT Npucnatb ¢oto (He 06s3atenbHo B
KynasnbHUKe), KOTOpble MOTOM MONaLAOT HEU3BECTHO KOMY W Ha KaKoii CaidT. 310 MoXeT
B Ja/bHeiiLLEM NOAMOPTATL Bally penyTauuio. Takxe HyXHO BbiTb akkypaTHbIMA Ha
cbemkax TFP (Ha B3aMMOBBIFOAHbIX YCI0BUAX) C HAUMHAKOLLMI Manbunkamin-hoTo-
rpadamu, yalLle BCEro 370 NPoCTo NOBOZ MO3HAKOMUTLES C KpacuBoil fieByLuKoii. QueHb
Mano TBOpYECKMX pebsT, KOTOPbIe NPOCTO XOTAT UHTEPECHO NopaboTaTb.

Cambiii myapbIii coet, KOTOpbIA Bam [G/N B sKN3HY, M CaMbIii LIeHHbI ypOK, npe-
N0AaHHbI Bam xu3Hbio.

- [Ipy3bsi 1 pofiHble - 3T0 MOE BCE, 1aXXe B CaMble rPYCTHDbIE 1 HEHACTHble AHN 63 nx
NOALEPIKKM OYEHb CNOXKHO. Ho BbIBAIOT MOMEHTbI, KOT/1a Bbl 0CTaeTeCh HaedMHe € coboi
1 TOMIbKO Bbl 3HAETE YTO NPOUCXOAMNT C BaMK.

Mo3Tomy W3yualiTe CBOE BHYTPEHHEE §, YUMTECH NOHMMATb, YEr0 XOTUTE UMEHHO
Bbl. He cornaluaiitech Ha MeHblLee pajin Koro-To Win Yero-To, LOCTUraiTe rapMOHUN C
camum coboi. Hukorzia He cnneTHnyaliTe u He ocyxaaitTe. To, 4To MOXKET BbITb XOpOLLO
L1 BaC, He BCErAa MOXKET BbITb XOPOLLIO 5 APYriX.

«Once, the director
of a modeling
agency didn’t
employa girl just
because she didn’t
have plasticity,
although she was
suitable in all
otherrespects ...»

Is there anything for others to
watch out for and avoid in this
attractive profession?

- You should not agree to any work
for the sake of experience, without
learning as much information as pos-
sible. Now there are a lot of scammers
on the Internet offering a lot of money
for shooting, they ask to send a photo
(not necessarily in a swimsuit), which
is passed to an unknown person and
web-site. This may further damage your
reputation. You also need to be care-
ful when shooting TFP (on mutually
beneficial conditions) with novice boy
photographers, most often this is just a
reason to get acquainted with a beauti-
ful girl. There are very few creative guys
who just want to work effectively.

The wisest advice you have been
given or the most valuable lesson you
have learnt in your life.

- Friends and relatives mean
everything to me, even in the saddest
and unpleasant days it is very difficult
without their support. But there are
times when you are left alone and only
you, honestly, know what is happen-
ing to you. Therefore, study your inner
self, learn to understand what exactly
you want. Do not settle for less for the
sake of someone or something, achieve
harmony with yourself. Never gossip or
judge. What may be good for you may
not always be good for others.



A1 ouer 11060 KpacuBYIO oaEexKY.
B netcree mHe Hpasuiocs wuts anst
CBOMX KYKO/l 1 HapshkaTh VX B

pasHble HapsiabL.
Yeuges 310, mosi Habyiwika
Hay41ia MeHs! WUTb, U B BO-

CemMb JIeT 51 Cclunaa cebe nep-

BOe MJiaThe. TaK, mocTeneHHo,
C WNTBS! OAEKAbI 4151 KYKOJT
51 MEPERJIFOUMNACL HA CO3/A-
HVe KOJIIEKLMIN J1s1 B3POC-
NbIX. A B AaHHOe Bpemsi s
MPeOCTaBISIO CBOM YCAYIN
[v3aiiHepa B AOME MOAbl
F&G, ocHoBaHHom B 2015
rosy.

Ecrm kpatko cchopmym-
POBaTL MPUHLWAMLI MOeit
pabotbl, To 310 HaTy-
paslbHble TKaHM 1 Ha-
LIVIOHA/IbHBIA KOJIOPWAT.
Bean  Takoro  coue-
TaHMsSI KPacok, Kak y
Hac, 6osblie HUrae He
BeTpetvwb.  Beeraa, cos-

AaBasi oAexay, Aymato O TOM,
uTobb1 ee mora HaaeTbL 1 coBpe-
MEHHAs1 MOJ1I0ast AEBYLLIKA, N XKeH-

LMHa nocTapiue.

Xouy, UTObbI 3Ty 3aBOPKMBAIOLLYIO
WIFPy KPacoK yBUAEN BCe OKPYsKato-
Luve, 2 HALMOHAIHIN KOJIOPUT e~
Hs Obl 1 MPUB/IEKAN BHUMAHIE IHO-
Jeit K 0b1aAaTeNbHMLIE STON KPacoTbi.
Tax, nocpeacTsom ceovx pasHoobpas-
HbIX KOJLIEKLWN OAeXab! 51 CTapatoch
MoKasaTb BCeMy MMpY KpacoTy Hauyio-
Ha/IbHbIX U3aemi Y3bermcTaHa.
A Aymaro, CBOVMM BKYCOM, M3bICKAHHLIM
06pasom, BCelt CBOEN BHELIHOCTBHO Mbl,
KEHLLWHDBI, MOXKEM CAeNaTb STOT MUp

Kpacupee.

+998 903201411

@ feruza-25@inbox.ru

Designer Firuza

@f_and_g_yakubova

really love beautiful clothes. As a
child, I liked to sew for my
dolls and dress them in dif-
ferent clothes.
Seeing this, my grand-
mother taught me how to
sew, and at eight | sewed
my first dress. So gradual-
ly, from sewing clothes for
dolls, | switched to creat-
ing collections for adults.
And at the moment | am
providing my services as
a designer at the F&G
fashion house, founded
in 2015.
The principles of my work
can by briefly formulated
as natural fabrics and na-
tional coloring.
After all, such a combina-
tion of colors, like ours,
cannot be found any-
where else. When creat-
ing clothes, | always think
that both modern young
girls and a older women can
wear them.
| want everyone to see this be-
witching game of colors, and the
national color would captivate
and attract the attention of peo-
ple to the owner of this beauty.
So, through my various collections
of clothes, | try to show the whole
world the beauty of national
products of Uzbekistan.
| think, with our taste, in an
exquisite way, with all our
appearance, we women can
make this world more
beautiful.

Uzbekistan, Tashkent, Zarqaynar st. 18-8
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E MEXOYHAPOAHAA BbICTABKA
ProMaisonshow TOBAPOB AJ1IA AOMA U CAAA

CMEUMANI3NPOBAHHDIN CAJIOH

xtile TOMAILIHETO
TEKCTUNA

2-4.09.2020
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OpraHu3aTop: PARUS>ExpoMedia +38 (044) 484-68-91, www.pem.com.ua




XV MEXOYHAPOOHAA CNEUMATIIUSNPOBAHHAA

BbICTABKA «[AETCTBO'20» u «AETCKAA MOLA'20»
KA3AXCTAH, AJIIMATDI
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%43 PA3MENGI
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Wrpbl  urpyLukm

Konsicku, MmaHexu, XxoayHku
CpegncTea rurneHbl ons geten
KHurn

[letckoe nuTaHue

[etckoe TBOpYECTBO, KpeaTus
CneuunanuanpoBaHHble
AeTckue usgenusa

[etckaa mebenb
MocTenbHble NpUHaANEeXHOCTH
ToBapb! ANst HOBOPOXAEHHbIX
ToBapbl Ans 6yaywmx mam
LleHTp 3akynok ceTen
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+7 727 397 68 43
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[erckas 06yBb

OeTtckue akceccyaphbl U ykpalueHust
Fashion & design

Opexaa ans 6epeMeHHbIX XeHLLUH

. @’ﬁ'-* OBLUMPHASA AENOBASA —
“g " NPOrPAMMA

¢ 0O0630p pbiHka PK
LleHTp 3akynok ceteit

+ [ledwune mopeneit
KOMNneKuuMin AeTcKomn ogexasbl
M3BecTHbIe An3aiHepsl

+ CeMwuHapbl U MacTep-knacchbl
Hpyrvue adbdekTnBHbIE
MeponpusTUs
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= DREAM HANDS

[pon3sogctao nepyarok MBX 700M

KomnaHna OO0 «DREAM HANDS» sasnsietcs ogHM

M3 caMbiX KPYMHbIX NpousBogutesie pabounx nepyaTok 7y

B Y36ekuctaHe. Y Hac Bcerga B Ha/I4Mu LULMPOKMUA Ucnon b3yeTCAa:
accopTUMeHT paboumnx nepyaTtok Bcex BUAOB U TUMOB. Used in:

Hawwu nepyatku HapgeXHoO NpeaoXpPaHSIOT PYKU OT 3arpsA3HeHus,

MexaHU4YeCcKnx NoBpeXaeHnin oCTPbIMU yriaMmu, Crpowurtenscreo / Construction
apmMaTtypoW, cteknom u 1.4. NMepuatku, umerowme PemoHT / Repair

B COCTaBe XxJionyaTto6yMa’kHyo npsxy, o6ecneumsaior Cenbckoe xo3sWicTeo / Agriculture
MOBbILLIEHHYIO 3aLUTY PYK OT CONPUKOCHOBEHUSA C Mponzsonct=o / Production
ropsiuMMu npegMeTamu. Canomoncrao / Gardening
DREAM HANDS LLC is one of the largest manufacturers of

work gloves in Uzbekistan. We always have a wide range of work
gloves of all kinds and types. Our gloves reliably protect hands
from contamination, mechanical damage by sharp corners,
ittings, glass, etc. Gloves containing cotton yarn
provide enhanced protection for hands
from touching hot objects.

© +998 977806338 (L) +998 99 35510 00 gzbe_llgisat_a{\,.Ttashkent,
(L) +998 90 907 74 44 (@ dreamhands@mail.ru asr?); ISelfg'i'{ics', 32/5



g} 01pN}S BuNeNO| ‘egownLre] eHndalex] :auatoyy ‘aoHerdeyy Hewdkd :010()




;

N

- e . . J'::'i &l
d taisiya_chﬂrsﬁﬁ__ofﬁcié 0 Taisiya Chursina @ taisiyachursinawix.com

-~ W



Moel Bosh





